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Abstract 

Having into consideration therecent awareness of the significant role of trade 
openness and Foreign Direct Investments on country’s economic growth, main 
objective of this paper is to analyze this nexus in the case of Republic of Ma¬ 
cedonia as a small open economy, covering time spin 2000ql - 2016q4. Firstly, 
Augmented Dickey Fuller test is accomplished to test the time series stationarity, 
while Johansen test for co-integration is conducted for determining the existence 
of CO -integration vector in the model. Finally, VECM it is employed in order to 
reveal the long-run relationship among FDI, Trade openness and economic growth 
in the case of Republic of Macedonia. In addition, empirical results of Johansen 
CO -integration test and VECM suggest significant long-run relationship among 
these variables, thus revealing positive relationship between trade openness and 
economic growth, while negative among FDI and real GDP. Further, Granger cau¬ 
sality test results indicate bidirectional causal relationship between trade openness 
and real GDP, while in the case of FDI and real GDP is present a unidirectional 
causality, running from FDI to real GDP. 

Keywords: Trade Openness, FDI, Co-Integration, VECM, Granger Causality 

JEL Codes: FIO, F21, F43 
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Abstract 

This paper aims to approach an overheated topic in the context of dynamic 
economies and modern democracies, namely the central bank independence re¬ 
lated to the adopted monetary policy strategy, as well as their impact on the good 
functioning of the economy. The independence of the central bank (CBI) is a pillar 
for the effectiveness of the monetary policy, providing the premise of a credible and 
depolitised institution. To put it differently, a high level of CBI may be linked to a 
smaller level of corruption and political interference; therefore, the central bank has 
an appropriate margin of manoeuvre, which increases financial stability. The central 
bank independence has been measured under various forms after signing the Maast¬ 
richt Treaty in 1992, but the initiators are Cukierman and GMT, who provided the 
fundamental indices. Measuring the central bank autonomy both legally (de jure) 
and informally (de facto) represents a complex endeavour in a dynamic and volatile 
socio-economic context. This paper’s objective is to calculate CBI starting from the 
CUK and GMT indices, but also to empirically approach the relationship between 
CBI and macroeconomic performance, namely price stability and output (GDP). 
Hence, the study starts from the hypothesis of a correlation between the GDP and 
CBI, on the one hand, and between inflation and CBI, on the other hand. Numerous 
studies have shown an insignificant positive correlation between independence and 
GDP, and also the fact that a negative correlation between inflation and CBI is not 
generally valid. Accordingly, this paper aims to demonstrate whether CBI is a viable 
determinant of growth and inflation volatility. The analyzed time series encompass 
the 2007-2016 period of time and the subject of the research is the National Bank 
of Romania, whose credibility in the postcrisis era is high, due to the lack of bank 
failures and to the general stability and soundness of the banking system. 
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Abstract 

This paper examines the relationship between HR practices such as training 
and development, incentives and employees participation, knowledge management 
and organization capability. Employees always play a vital role in every organi¬ 
zation by sharing their knowledge with their colleagues that help to achieve the 
organization’s capability. There is little research on these construct in developing 
countries like Pakistan. Pakistan has different HR culture as compare to develo¬ 
ped countries. The organizations provide the discussion about the impact of HR 
practices on knowledge management and organization capability. The quantitative 
study has conducted from individuals who are working in private banks situated 
in Lahore. This study focused on primary data collection through questionnaire. 
The sample size was 120 individual employees. Data analyzed using well-known 
statistical techniques as Structure Equation Modeling through statistical software 
AMOS. The results of this study indicate that training and development and 
incentives both are positively linked with knowledge management. On the other 
side, employee’s participation has not relationship with knowledge management. 
Moreover, there is a positive association between knowledge management and 
organization capability. The findings also suggest that knowledge management is 
very important for achieving organizational capability. Organizational capability 
may be improved when HR managers implemented the HR practices effectively. 
Study has key implications for knowledge management and innovation fields 
theoretically and practically. 
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Abstract 

Today in driving organizations, the crucial part in accomplishing the objecti¬ 
ves of the organizations is through effectual leadership. Considering the ultimate 
goal to stimulate employees, managers and leaders adopts a transformational 
leadership style. If there is a gap between the supervisory staff and the employees 
of the organization, there is a greater risk of a higher rate of employee turnover. 
The employee turnover ratio in the organization depends on the behavior of su¬ 
pervisory personnel. Transformational leadership is also considered as a potential 
precursor of employee engagement. It improves employees’ sense of commitment 
and enthusiasm for work among employees. Based upon deep down concepts of 
transformational leadership and turnover intention, this study is employing me¬ 
diation analysis to investigate the causal relationship between transformational 
leadership, employee engagement and turnover intention among academic staff 
of business schools of Private Universities in Lahore, Pakistan. In this study, 
responses of 345 academic staff have been used based upon convenience sampling 
technique. Research findings of this study demonstrate the partial mediation 
between transformational leadership and turnover intentions through employee 
engagement. The study was cross-sectional in nature. Questionnaire was used to 
accumulate data from Business schools of 5 private sector universities through 
self-administered practice. The data was investigated by utilizing SPSS (Statistical 
package for social sciences) 22.0. Pearson correlation, descriptive statistics and 
mediation (through Andrew F.Hayes) were used to analyze data. Outcome gene¬ 
rated revealed the significant negative relationship between dependent (turnover 
intention) and independent variables (transformational leadership) and employee 
engagement partially mediates the relationship between the variables. 
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Abstract 

The globalization has brought many things, in particular it allowed local 
markets to be really opened to the world. The borders between countries are 
not a problem anymore, especially in case of international trade and marketing. 
Therefore a product, which has been produced in one country, easily can be seen 
abroad, in ordinary shops and supermarkets. Trade capacity between Turkey and 
Poland has been increasing regularly as from 2000. The main products which 
has been exported from Turkey to Poland are for example cars, LCD monitors, 
unshelled hazelnuts, and washing machines. Recently, some companies like an 
Atateks-Morera, Beko, DSD Foreing Trade, Evita Textile-BGN, and the others, 
have established firms (branches) in Poland and they are launching own brands. 
The purpose of this article is to determine which of the Turkish products are 
present in the stores in the West Pomeranian Voivodship in Poland. Then, by 
analyzing marketing activities, the basis of their success on the market will be 
determined. We are of the opinion (out thesis) that Turkish products are gaining 
clients because of their good quality on the one hand, and non-originating brand 
on the other. And our first results show that indeed the success depends on the 
strategy of separating from the country image, and of delivering good quality 
products. The methodology used in the work includes: analysis of secondary data 
(trade statistics), searching for Turkish brands being present in stores in Poland, 
and observation of marketing activities of selected companies on Polish market. 
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Abstract 

Statistical data showed that there was 20.5 million elderly in Indonesia. Four 
millions of them were homeless. To overcome this situation, Indonesian govern¬ 
ment provided free nursing home. Most of the residents were forcedly taken by 
officers from the streets and a small portion of them came to live in the nursing 
home by them self High number of neglected elderly and lack of facilities owned 
by the nursing home could make the services and capacity was not optimal. This 
situation could lead to lack of happiness in some elderly which in turn impact 
to the situation in the nursing home. In this study, we used qualitative analysis 
with the deep interview. The sample of this study was TM, 75 years old woman 
who live in the nursing home. Since her arrival, the situation in the nursing home 
became less comfortable not only for the other members but also for the officer, 
which in turn influence the happiness of all stakeholder’s in the nursing home. 
The number of conflicts was escalated. The result showed that TM was cheerless 
so that she often initiate conflict toward her environment. TM also evaluated 
herself as the most beautiful and attractive woman in the nursing home and she 
was disturbed by her roommate that was more popular than her. She reportedly 
had a narcissistic, aggressive, and immature tendency. TM was diagnosed to have 
phase of life problems, especially problem associated with the nursing home. To 
explore deeper TM’s problems and reduce unpleasant situation in the nursing 
home, counselling to foster insight that TM couldn’t control everyone to love her 
and fulfil her needs and applying Acceptance and Commitment Therapy can be 
used as a preventive action. 
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Abstract 

It should be noted that tax differentials between states provide multinational 
companies with a possibility of arbitration that allows them to minimize tax 
payments (Mooij et al., 2014). This study is about how multinational compa¬ 
nies opt for transfer pricing in the presence of differentiated corporate tax rates 
in the context of economic globalization. A transfer price is a value placed on 
goods and services traded between divisions of an organization. Statements on 
transfer pricing on tax avoidance by multinationals are common, but in practice 
economic evidence is insufficient. Globalization of the economy and the desire of 
companies to reduce their tax burden has led states to adopt measures to protect 
tax collections and measures to avoid, to a certain extent, the outsourcing of the 
taxable base of taxpayers to affiliated entities in order to obtain a tax regime more 
favorable. The current economic globalization can be assimilated to the reason 
for the existence of transfer prices and has brought not only advantages but also 
some disadvantages, such as the phenomenon of internationalization of economic 
criminality. But a practical approach will help to focus on solutions to these issues, 
solutions that will help developing countries address transfer pricing issues in a 
way that is robust and equitable to all parties involved. 
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Abstract 

Border regions are regarded as peripheral areas. In the European Union, cross-bor¬ 
der cooperation has become an important tool used for overcoming peripherality and 
regional disparities. The border regions, for years treated as peripheral and declining, 
are currently becoming areas of a more and more robust economic growth. The article 
presents selected results of research conducted in the Polish northern border regions. 
International cross-border and interregional cooperation is an important factor in 
the development of regions divided by a border. It is an element which changes the 
perception of the border. It becomes a stimulus to enter into a social and economic 
cooperation. An important part of cross-border contacts is the increase in border 
traffic and the development of border trade. The aim of this article is to present se¬ 
lected issues connected with the development of border traffic as an important factor 
shaping the cross-border cooperation and the development of the cross-border region. 
The article presents selected results of research conducted in the borderland area. 
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Abstract 

Globalization and increased industrial age promotes the complication of bu¬ 
siness ethics in organizations. Moreover, the worldwide competition and global 
integration raised many ethical issues with an immense need to work on ethical 
climate. Ethical climate is most emerging aspects of organization at both national 
and international level. The current study examines the impact of ethical climate 
(egoistic, benevolent and principled) on counterproductive behavior and also inves¬ 
tigates the level of support of senior management to reduce the counterproductive 
behavior of employees in the manufacturing textile industry. The manufacturing 
sector of any country holds vital role and Pakistan focus largely on its textile 
exports. So the target audience was the employees of manufacturing sector of 
textile industry and data was collected from 210 employees. Results of regression 
analysis demonstrate a significant negative association between the ethical climate 
and counterproductive behavior. Moreover, Top management support moderates 
this relationship by minimizing the counterproductive behavior. This study will 
help out decision making authorities to reduce counterproductive behavior. As a 
result employees will be loyal towards the organization and ultimately organiza¬ 
tion’s ethical climate will be improved. 
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Abstract 

The Financial crisis (FC) had a significant effect on the financial markets, 
incredibly decreasing security issuance by companies. A standout amongst the 
outcome of the interruption of the capital furthermore lending markets created 
by financial crisis might have been enhancing the level of debt in firm capital 
structures. Therefore, this paper uses regression analysis in order to investigate the 
impact financial crisis on capital structure over a sample of 15 cement companies 
in Turkey which are listed on Istanbul Stock Exchange (ISE) for the period 2005- 
2015. Financial debt is utilized as evaluation of dependent variables (DV) while. 
Size, Growth, Tangibility and Profitability are used in assessment of independent 
variables (IV). 
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Abstract 

Photography is an integral part of our daily life. Every day, among other 
things, we pass on numerous commercials that contain proper visualizations as 
part of different objectives. In marketing practice this requires the right design 
options. When it comes to the question of how information aspects of an adver¬ 
tisement are transmitted, for an understandable and memorable message, the 
image - text combination has proven the essential effects.Psychological studies 
support this finding, particularly the cognitive theory of multi-media information. 
However, the relevant external circumstances need to be carefully studied before 
designing media advertisements. Overloading the information and increasing 
the interchangeability of products and content from the saturated markets have 
a greater meaning. Therefore, successful contact by activating measures often 
appears more important than informational content. 
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Abstract 

Undoubtedly, Brexit has had a tremendous impact on both the European Union s 
structure as well as on the United Kingdom’s economy. While the United Kingdom’s 
political authorities claim the separation will bring an outstanding economic boost, 
the European Union’s representatives maintain the widely acknowledged saying “two 
heads are better than one” and cannot imagine the European Union (EU) without 
the United Kingdom (UK). The EU was reluctant to accept in a positive way the UK’s 
leaving from their Union, not only due to aU changes the separation would forge but 
because it would negatively affect the overall economy. With UK’s leaving, brand-new 
trade partners and economic links should be developed with different countries in 
order to neutralize the possible commercial pitfall Brexit is likely to cause. However, 
the latter two are not the only implicated agents within the intricate separation pro- 
cess.Countries like Turkey are directly related to the EU as well as with the UK due 
to it has had an economic and political exchange with both, therefore, is likely to be 
considered as a possible replacement in a wide range of sectors when Brexit finally 
takes place, being international trade one of the fundamental pillars.The main aim of 
this study is to forecast how the Turkey’s overall economy and international trade are 
likely to look like when the UK permanently separates from the EU. By extensively 
reviewing secondary information sources, a qualitative research will deeply explain 
readers and the scientific community how Turkey’s international trade wiU benefit 
from the UK’s. Moreover, an analysis regarding where a commercial development 
is expected to be witnessed and where Turkey should focus its attention if it truly 
desires to get the best out of the dissolution measure will be presented. 
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Abstract 

The theme of this paper is evaluation of Turkey joining the European Union. 
Analysis is based on compilation of stages of European integration of Turkey, 
starting with signing an association agreement, and ending with current prognosis 
as a result of the accession negotiations. The aim of this paper is a comparisons 
of the conditions in the context of the community in view of the prospects of 
Turkish membership. Interpretation is done through a case study using available 
literature and online sources. An important part of the paper is devoted to the 
explanation of an analytical hierarchical model (AHP) based on the subject of 
work. The study yielded answers to questions about the most important benefits 
and costs that the European Union could achieve by expanding the group of As¬ 
sociated States to Turkey. The study was conducted among lecturers and students 
of the Institute of Turkology at the Jagiellonian University. The work focused on 
the specific conditions affecting the diversified stages of cooperation. The text is a 
summary of the most frequently encountered difficulties in the accession process 
and Member States’ views on Turkish membership. 
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Abstract 

Manufacturing Sector considered the backbone of economic development of the 
country. It has been pragmatic from preceding studies that this sector is vulnerable 
to arrange appropriate productivity and growth in their operations due to several 
functions being involved, outsourcing factors and lots of variable expenses occurred 
impacting on this sector viz lead time, holding cost, inventory ordering cost, insu¬ 
rance and other cost, etc. Manufacturing companies are having strong inventory 
management and heavy amount of investments being made accordingly as per lead 
time variability. Realizing the importance of logistic outsourcing factors & lead time 
variability, this study has been initiated by taking Transportation & Knowledge 
Sharing as independent variables for identifying logistic factors while Lead Time 
variability has been defined as dependent variables respectively. The study mainly 
focuses the impact of Logistic Outsourcing Factors towards Lead Time Variability 
and positioned towards the sample size of 85 respondents via using Non-Probability 
Sampling Technique (Purposive Sampling) comprising of 15 large scale manufacturing 
companies. Results shows that Logistic factors like Transportation & Knowledge 
Sharing are having significant impact on the Lead time variability. Development 
& satisfying a manufacturing sector’s copy elects to growth chances with regard 
to accomplishing variety & mitigating lead time variability comparative to similar 
chains and can achieve efficiency. Companies need to concentrate on the aspects of 
Transportation and Knowledge Sharing.From the analysis of test results, it has been 
concluded that Logistic Factors has a significant impact on the Lead Time Variability 
as far as the Manufacturing Sector is concerned and as it is much apparent that the 
2 core functions of Logistics i.e. Transportation & Knowledge Sharing have vital 
role in decision making process of companies and they can be termed as supports 
of mitigating those risks arising for Lead time variability and to manage it. 
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Abstract 

Performance is a broad concept that expresses the method of economic unity 
in investing its available resources according to the criteria and considerations 
related to its objectives in light of a range of internal and external variables that 
interact with the economic unit in its quest to achieve efficiency and effectiveness 
to ensure its survival.All economic units wish to achieve the greatest possible 
return by exploiting their available resources best exploitation, and this is only by 
operating their available production capacities to the maximum extent possible 
and to reduce their production costs to the lowest possible level as well as their 
interest in the quality of production and quality, On the largest market space for 
this production.The importance of developing continuous production elements 
to increase production capacity, especially human resources, modernization of 
machinery, machinery, equipment and other fixed assets, in line with productive 
management, use of efficient systems and information systems, and upgrading 
training, studies and research methods to enhance the capabilities of the unit and 
increase its operational, marketing and administrative capabilities.Access to the 
set of goals and objectives pursued by the economic unit requires the development 
of plans, policies and programs to draw a clear and accurate way to unity in how 
to manage their resources in a rational manner and follow up the results of their 
work through a system of control through which to identify the work performed 
and rates of implementation and difficulties and problems encountered and devi¬ 
ations Which have occurred and the ways to address them with a view to moving 
economic unity towards a better productive level in the future. 

Keywords: Management, Managers, Control, Plans, Performance, Productivity. 

JEL Code: M19 


45 


Employee Motivation Is Critical To The Success Of An 
Organization A Case Of Standard Chartered Bank 

Lect. Quratulain Ezam 

MPhil Student, Institute of Business Management, Karachi, Pakistan 
std_18327@iobm.edu.pk 


Abstract 

The strategic potency of any organization is their employees, they put their in¬ 
terminable determination for an organization resolutions to attaining organizational 
objective and goals. Eventually, the unsurprised dynamic resource of any organization 
is their motivated employees. In addition, the subject of employee’s motivation has 
turn out to be an obligatory measure for the strategy of human resource management 
of an organization. The employee motivation or demotivation level of the Standard 
Chartered Bank (SCB) of Pakistan is inquired in this survey. It illustrate the impor¬ 
tance of motivated employee with the factors influence based on motivation theories 
and organizational behavior. The questionnaire and interviews (structured) is uti¬ 
lized for this investigation, through convenience sampling technique. Whereas, the 
interviews was conducted with the middle and lower level of employees serving in 
SCB of Pakistan, as per employees availability. The attention grabbing finding of this 
investigation is inclined towards the productivity and motivation level of employees 
that is directly proportional with the organizational performance. It is acclaimed for 
the prosperous and extensive substantial advantage of the organization by taking 
care of all the relevant aspects of employees leading towards their organizational 
performance. In countries like Pakistan overall focus on employee development is 
inadequate. They do not believe in routine formalized employee’s motivation even 
let alone the employee at the time of need. The main implication of this investiga¬ 
tion is to give a clear approach to achieve strategic objectives of the organization 
and endure in highly competitive market by motivated employees, as they play an 
essential role towards achieving organizational performance. The limitations of this 
study is organization policy regarding confidentiality of data, appointment of concern 
or relevant personnel for detailed interview as per survey plan, and time constraint 
for completion of this investigation. The motivated employees are undeniably the 
utmost valuable strength for an organization, this desired distinctive consideration 
as ample as organizational objectives. 
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Abstract 

In today’s competitive business environment motivated workforce is extremely 
vital for being efficacious and successful. Motivation is the drive to do work and 
perform consistently. Motivation can either be intrinsic or extrinsic. Interestingly, 
intrinsic motivation is psychological in nature and arises from innate emotional 
state of a person. Due to the soft nature of the main construct that is motivation 
the key focus of this research is on intrinsic motivation. As the present study 
aims to investigate the relationship between Intangible Rewards (IR) and intrinsic 
motivation (IM). Data were collected from 319 employees of all the 5 key private 
organizations operating in telecom industry of Pakistan. Structure equation mo¬ 
deling (SEM) was applied to test the hypotheses and the proposed framework was 
tested and assessed through model fit indices. The results revealed that Intangible 
rewards positively affect intrinsic motivation to know (IMK), intrinsic motivation 
to achieve (IMA) and intrinsic motivation to experience simulation (IMES). In 
addition the results have also enriched the current literature on IM and has im¬ 
proved the Herzberg’s two factor theory by adding new empirical support from 
a South East Asian perspective. 
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Abstract 

Cross-border cooperation is one of the forms of international cooperation, 
and trade is one of its manifestations. Foreign trade, on its part, comprises two 
main categories of export and import. From the point of view of economic de¬ 
velopment, it is export that is treated as the chief driving force behind a region’s 
economy. The purpose of this paper was to assess the significance of export for 
the development of a border area, here the southern borderland of Poland. The 
article is a continuation of the author’s series of papers that discuss borderland 
development issues. Her previous research focused on Poland’s western and eastern 
borderland. Therefore, this study on the country’s southern borderland constitutes 
an important complement. The paper’s territorial scope of interest includes five 
border voivodeships, namely Dolnosl^skie, Opolskie, Sl^skie, Malopolskie and 
Podkarpackie. The area of the southern borderland accounts for 23.9% of Poland’s 
total area. In 2015, the region had a population of almost 14 million. The research 
spanned the period from 2010 to 2015. It mostly relied on the statistical data 
analysis method and the descriptive method. The research results were shown in 
tables and figures. The research confirmed that foreign trade was developing in 
the southern borderland voivodeships of Poland. Both their export and import 
grew. However, it must be noted that the particular voivodeships demonstrated 
highly varying levels of foreign trade activity. The significance of export for the 
development of the economies of the individual Polish southern borderland vo¬ 
ivodeships was varied, as well. 

Keywords: Border Regions, Poland’s Southern Borderlands, International 
Trade, Regional Development 

JEL Code:Q17, 018 


48 


Evaluating Kazakhstan’s Image as a Tourism Destination: Towards 
Building a Destination Brand 


Researcher Almas Jaxilikov, Assistant Prof. Dr. Aktolkin ABUBAKIROVA 

Akhmed Yassawi University, Kazakhstan 
almas_tktl(S)mail.ru, aktolkin.abubakirova@ayu.edu.kz 


Abstract 

In recent years, there has been an increasing interest in the topic of destination branding 
and image from academics and governments. Furthermore, destination images and brand plays 
a crucial role in destination choice issues. Therefore, states uses destination branding to become 
more competitive in the tourism market by improving the image of place (Morgan, Pritchard, 
and Pride, 2004). The present study was designed to determine and examine the image of Ka¬ 
zakhstan in order to find out attributes for destination branding. To reach the goal, a group of 
objectives were established such as investigating foreign perception about Kazakhstan's image 
and examining stakeholders in Kazakhstan’s tourism industry about destination branding. 
A set of recommendations linked with the objectives are provided in the discussion chapter. 
The mentioned goals and objectives were accomplished through primary and secondary data 
collection and analysis. For the purpose of this research, interpretive philosophy and inductive 
approach were adopted. Data was gained qualitatively through semi-structured interviews of two 
different groups of participants. The first group of respondents were foreign visitors of Kazakhs¬ 
tan, whereas, the second group included employees of tourism industry in Kazakhstan such as 
government experts, different stakeholders and scholars. A total result showed 9 respondents by 
email and lOparticipants were interviewed by online software Skype due to limited time, cost 
and different geographical location. In order to analyse the data, interviews were audio-recorded, 
transcribed and taking account research objectives, the themes were designed and categorized. 
In order to test the interview questions, pilot interviews were conducted and suggestions were 
taken into account. This research decided to use non-probability sampling, because it was the 
most suitable for answering the research aim and meeting the study objectives. Taking into 
account the specifics of this study, it was concluded that a mix of self-selection, snowball and 
purposive sampling were the most useful for this research. Overall, this study strengthens the 
idea that Kazakhstan is strongly associated with the movie “Borat” and the suffix “stan” leading 
to misleading perception of country. The research as also shown that most of the marketing 
tools used by Kazakhstan were ineffective and did not reach the attention of the potential 
tourists. All these factors reveals that Kazakhstan hugely needs a strong destination brand. 
Consequently, in order to improve the image of Kazakhstan, a set of recommendations were 
presented. The suggestions are: establishing Destination Management Organisation (DMO), 
implementing marketing strategies by taken account tourism trends, use internet and movies 
as marketing tools, hosting notable and unique events. A further study could assess the image 
of Kazakhstan within non-visitor and visitors of different countries. More broadly, research 
is also needed to determine the country's image by expanding the sample and using different 
methods such as focus groups, face to face interviews and questionnaires. 
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Abstract 

FDI and Trade play a vital role on the course of globalization and economic 
interaction between countries. Thus, the main objective of this paper is to deter¬ 
mine the causal relationship between Foreign Direct Investments (FDI) and trade 
openness in Republic of Macedonia, utilizing quarterly time series for time period 
2000ql - 2016q4. In addition, time series are tested for stationary, by employing 
Augmented Dickey Fuller and Phillips Perron test for unit root, as well as Johansen 
test for co-integration is used for finding the co-integration rank among variables. 
In addition, in order to find the causality among these variables. Granger causality 
test is used. The empirical results of the OLS fitted line reveal a positive relati¬ 
onship between initial FDI and subsequent trade openness. It suggests that a one 
percentage point increase of FDI is associated with a subsequent upward of trade 
openness by 0.06 percentage points. However, it wasn’t found a long run linkage 
between trade and FDI based on the results of Johansen co-integration test. Mo¬ 
reover, the causality test discloses only unidirectional relationship between them. 
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Abstract 

This work investigates the effect of coordinated pricing of all stages-members 
in a supply chain to maximize total revenue when the firms have market power. 
Our investigation highlights the observation that the supply chain profit is lower 
if each stage of the supply chain independently makes its pricing decisions with 
the objective of maximizing its own profit. We describe optimal pricing (percent 
of markup over marginal cost) for all stages in order to maximize supply chain 
profit under condition that the demand curve is price sensitive. Mathematical 
Analysis is used in order to answer the following questions: 

What is the optimal price that maximizes total profit? Equivalent what are 
the optimal total percent of markup over marginal cost for every member in the 
supply chain? 

What is the optimal combination for marginal profits that gives equal profit 
for each member in the supply chain? 

Keywords: Revenue Management, Supply Chain Coordination, Supply Chain 
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Abstract 

Consumers' decision making process is a complex process that is unique for 
each consumer, although the phases it is consisted of, are the same. Factors that 
influence consumers' decision making process of buying products are divided 
as internal factors such as: perception, learning and memory, motives, emotions, 
lifestyle and attitudes, and external factors such as: culture, political economic, 
social and technological factors. These factors influence the way consumers form 
their attitudes towards different products, since their attitudes are not stereotyped, 
they change all the time. This paper gives good explanation about the decision 
making process of purchasing products which is a complex process that is con¬ 
sisted of five phases such as: defining consumers ‘needs, doing research before 
deciding to purchase products, assessment of purchasing alternatives, behavior 
during purchase and assessment after purchasing products. Each phase will be 
explained separately in this paper through results gained from an on-line made 
survey about the use of cosmetic products (creams) from Becutan and Nivea brand 
in Republic of Macedonia. The goal of the research of this paper is to explore 
the actual behavior of the consumers during their decision making process to 
purchase cosmetic products. 

Keywords: Decision Making Process, Phases, Consumers, Attitudes 

JEL Code: M31 


52 


Freedom of Movement of Goods in EU Internal Market with 
Special Reference on the Goods from Third Countries 

Asoc. Prof. Dr Biljana CHAVKOSKA 

International Balkan University,Faculty of Law, Macedonia 
bcavkoska(S)yahoo.com 
Asst. Prof. Dr. Natalija SHIKOVA 
International Balkan University,Faculty of Law, Macedonia 
natalijashikova(S)hotmail.com 
Asst. Prof. Dr. Nikola DACEV 
International Balkan University,Faculty of Law, Macedonia 
dacevn(®yahoo.com 


Abstract 

This article aims to analyze the benefits of founding the European Union 
Internal Market. The authors will argue that the EU Internal Market improved 
the EU economy in total, raising the GDP of the Union, increased the employment 
and job opportunities. The authors will give overview of the major freedoms of 
the EU Internal Market with special emphasis of the freedom of movement of 
goods and services. The European Union Directives and Regulations replaced a 
large number of complex and different national laws with a single framework, 
ensuring compliance for the business and smoothly functioning of the trade. 
This encompasses creating of the EU Custom Union. In the article the special 
reference will be given to the aspects of the freedom of movement of goods and 
services between EU Member States and the third countries. For that purpose 
EU rules and regulations towards goods coming from Republic Macedonia and 
Republic of Turkey, as EU candidate countries, will be analyzed in order to detect 
the possible obstacles of the movement of goods between EU and third countries 
such as, taxation issues, mutual assistance between control authorities, exchange 
of information, applicable law in a case of dispute etc. 

Keywords: EU Internal Market, Economy, Free Movement of Goods, Custom 
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Abstract 

Nowadays, it is well known that the intellectual capacity of a person is outweighed by the volume and complexity 
of the information gathered over time, which is why information systems allow data storage for further analysis and 
provides methods of processing and filtering them to extract only relevant data. In such a way some companies use 
stand alone applications or ERPs. Some of the important and more used commercial ERP that can be found on the 
market place today are SAP and ORACLE. Both of them have modules for dealing with all entities of the organiza¬ 
tion. Starting from financial modules (GL-general ledger, AR, AP, AR), procurement (PO, INV) and human resource 
modules, this ERP covers all company needs. SAP stands for System Applications and Products. It is the name of both 
the online financial and administrative software and the company that developed it. SAP is made up of individual 
modules that perform various organizational system tasks. In different companies SAP is implemented and confi¬ 
gured in such a way to need the company requirements. In some companies it is also integrated with others systems. 

The aim of the study: The aim of this research is to analyse and present the way that differents ERPs are 
implemented and how they help and improve the activities from companies. The main aim of the study is to 
present the way that different ERP systems are implemented for some companies, how different modules are used 
and their benefits for company business needs. 

Methodology: The used methodology is research of the actuals ERP and to present the benefits of using them 
and also test and present by example the use of some ERP that can be find now on the market place, to present 
different ERP modules. Oracle ERP has modules like GL. The research consists of more phases. One phase is the 
literature review, including published journals and proceedings and case studies. Next phase is the ERP benefits 
categorisation, that is made based on business functions and decision paradigm. In the last step, the researcher 
explains the benefits of ERP for business need and a summarisation of benefits. 

We will explain some of the financial modules, their functionality and benefits. 

• Oracle Payables (AP); 

• Oracle Receivales (AR), 

• Oracle Cash Management, 

• Oracle Assets (FA); 

• Oracle General Ledger (GL). 

So, the modules are interconnected in an ERP. For example, if we enter details about an invoice we have 
also information with the procurement modules about the contract. After entering data in AP and AR modules, 
we’ll have the journals created in GL. There are also interconnection between human resource modules and AR 
and FA modules. For example, we can have enployees from the company defined as receivales. So, we can take 
informations about them from HR modules. 

Available findings; Nowadays there are plenty of standalone applications that are used for differents business. 
The plus of value that is added by using an integrated application it is not only the design of an application that 
can be used by companies from different economic sectors, but the creation of a system allowing for comparative 
analyzes of the financial statements of economic agents and also that interconnecs more fields from the business 
facilitating data extraction and converting it also in information. Thus, the ERP system aims to integrate the 
accounting activity within the company. 

Conclusions: Taking in consideration that an ERP is an integrated application, it facilitates the users work 
and makes easier information extraction from data. Having an integrated application, helps the business needs. 
Instead of inserting data in more applications, more time consuming is better to enter in some applications and 
also transfer automatically infomations in anothers. For example, the user enters the infomations about invoices 
linked to contracts, having the contract details that were inserted in PO module of thr ERP. So, infomations about 
invoices and payments that are done on an agreement can be easily extracted. The best companies realized that 
a good IT software implementation can help to be competitive on the market place. 

Keywords: ERP Systems, Integrated Systems,Decision Support System, Data Warehouse, Data Mining, 
Data Retrieval, Data Analysis 
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Abstract 

The architectural design of data flow automation should take into account the constraints imposed 
by large data collections. Attention is paid to implementation issues, hardware constraints, constraints 
related to processing time. The key to provocation is the delivery of interesting, actionable data mining 
data to the end user with a luggage of knowledge in marketing, sales, business development or commerce 
than in advanced mining data and analytics.The model of a computer system for assisting the decision 
for the economic activity in the context of the use of the data warehouses 

The purpose of this study is to develop a model of a computer system for assisting the decision on the 
economic activity in the context of the use of data warehouses.Based on that and given the fact that Data 
Warehousing and Data Mining form a large part of Business Intelligence, we could indeed see DSS as the 
precursor of BI.Multidimensional modeling provides denormalization techniques for databases structures 
to develop appropriate models for assisting decision-making. Although the realization of a multidimensional 
model based on a relational scheme is not possible under the design of a generalizable system, since there 
is no homogeneity between the structures of the databases operated by the various financial accounting 
applications or ERP systems, we will continue to attempt to summarize a possible denormalization from 
a hypothetical model. 

Methodology 

In carrying out this work we used qualitative research methods considering that qualitative research 
is based more on textual interpretation, requiring proper definition of the concepts or their scientific 
substantiation, highlighting the importance of the theme addressed. I believe that qualitative research fits 
best the field of study to which I directed my view. I say this based on research tools and methods used. 

Available findings 

The proposed system to be developed aims to provide a solid basis in assisting decision-making at 
management level, starting from the data provided by the accounting information system, through its compo¬ 
nents, and eventually by taking over data from external sources.By the idea of creating a generalized system, 
it is not only the design of an application that can be used by companies from different economic sectors, but 
the creation of a system allowing for comparative analyzes of the financial statements of economic agents. 
The target users could be both enterprise-level decision-makers and firms conducting economic consulting 
and analysis activities, audit firms, state agencies, or non-governmental organizations conducting studies 
in the economic field. 

Conclusions 

In the current economic and social context, it is obviously the role of IT systems in managing all 
data, information and knowledge used by entities to achieve their business objectives, in line with their 
mission and strategies. 

Keywords: decision Support System, Data Warehouse, Data Mining, Data Retrieval, Decision 
Support, Data Analysis 

JELCode: D8, M15, M41 


55 


The Impact of the Competitiveness on Export Performance of 
the Republic of Macedonia 

Phd. Violeta MADZOVA 

International Balkan University,Macedonia 
Faculty Of Business And Administrative Sciences 
v.madjova@ibu.edu.mk 


Abstract 

The benefits of the increased competitiveness are discussed in the context 
of the superior national productivity, achieving higher GDP growth, but as well 
higher export with positive implications on the trade and current account balance. 
The Republic of Macedonia, as a small an open economy, continuously works 
on improving its national competitivenesswhich in parallel with the aspiration 
towards the EU accession process, became its strategic interest too. Although in 
the recent decade, there is a trend of improved competitiveness in Republic of 
Macedonia, the progress is much slower than in other EU countries with limited 
impact on its export performance. Therefore the aim of this paper is to analyze 
if the competitiveness made an impact on different aspect of export performance 
such as:export growth, export market size growth, as well as trade and current 
account balance.Using the trend and regression analysis, for the period 2005-2015, 
this paper presents that there is still positive correlation between competitiveness 
and the exports of goods and services but close to the critical level of t-value ( 
2,05) and the statistical significance of 95%.However the exports share growth 
and other export performance indicators show some discrepancies from the basic 
1 findings, which are in details presented in the paper. 
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Abstract 

International trade rules which are set by international organizations like ICC 
(International Chamber of Commerce), WCS (World Customs Organisation) play 
a very important role in international trade. The main concern of the exporter 
is to receive the value of the goods in time as agreed, and the importer’s main 
concern is to receive the goods in time, in good condition as agreed upon in sales 
contract. The goods delivery terms are defined by INCOTERMS 2010 rules set by 
ICC and the payment terms are also defined by ICC rules which are standardized 
and accepted all over the world. International trade i.e. import- export is effected 
between two countries, through customs via cross borders. In this study the basic 
international trade rules for payment, incoterms and documentation will be de¬ 
fined to guide importers and exporters and give the reasons why importers and 
exporters must be aware of these rules and work with competent international 
trade specialists during import export process. 

Keywords: International (foreign) Trade, International Trade Rules, ICC (In¬ 
ternational Chamber of Commerce), Incoterms, Payment Terms, UCP 600, Swift, 
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Abstract 

Since 2011, Iran has had two problems in its state-run and oil-dependent 
economy. The first problem was a set of severe sanctions against Iran for its nuc¬ 
lear program. The second was the war in the Middle East after Arab uprisings in 
which Iran was engaged directly or indirectly. Along with other factors, especi¬ 
ally the corrupt management in the economy, Iran’s economy suffered structural 
bankruptcy. The statistics show the depth of the impact of these two factors. The 
comparison between the two periods of 2005-2010 and 2011-2016, shows that in 
the second period the Iranian economy has damaged sharply. In the first period, 
Iran’s average economic growth without oil was 5.6 percent, while in the second 
period it fell to -0.3 percent. Considering the unprecedented increase in oil re¬ 
venue and high rate of governmental investments in the first period, Iran’s GDP 
increased to $ 599 billion for the first time in the history. While after the effects 
of sanctions and Iran’s expenditures in the region’s wars, especially in Syria and 
Iraq, this figure fell to $ 354 billion in 2016. The effects of these problems are 
concretely seen in the Iranian economy. In these few years, 14,000 factories were 
closed, 22,000 factories operated with less than 50% capacity and 24,000 factories 
operated with 50-70%. Despite rising oil prices from 2011 to 2013, the fragile 
oil-dependent economy of Iran has experienced an unprecedented recession, which 
is still ongoing. After assignment of an agreement named The Joint Comprehen¬ 
sive Plan of Action in July 2015, some economic indicators are recovering. The 
purpose of this study is to identify the relationship between Iran’s economy and 
foreign policy, especially in the case of Syria and Iraq, which has been conducted 
in a descriptive-analytical manner. The results of the study indicate that Iran’s 
economy is strongly linked to foreign policy, and if the crisis continues in the 
Middle East, Iran’s economy will suffer more. 
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Abstract 

The main purpose of this paper is to examine the innovative payment methods 
and the usage of electronic banking services by bank customers in Macedonia and 
to assess the causal relationship of e-banking and the performance of the Mace¬ 
donian banking system.In the direction of fulfilling such purpose, this research 
examines the effect of Automated Teller Machines (ATM), Point of Sales (POS) and 
other electronic payment instruments used in the payment system of Republic of 
Macedonia. Data for the time period January 2005 till March 2016, are collected 
by the National Bank of Republic of Macedonia (NBRM) and Statistical Bulletins 
of the Ministry of Finance of the Republic of Macedonia. For this purpose, was 
conducted the procedure for examining the causality among the variables, firstly 
by investigating whether the data are stationary, thus Augmented Dickey Fuller 
(ADF) and Phillips Peron(PP) tests were performed in this direction. In addition, 
Johanssen-Juselius test cleavages if there exist co-integration among the variables 
under consideration in this model and finally Granger Causality test and VAR 
model are used in order to test the causality and the effects of Innovative Payment 
methods on the performance of banking system in Republic of Macedonia. 

Keywords:E-Banking, Automated Teller Machines, Point Of Sales, Deposit, 
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Abstract 

Industry 4.0 is a popular term, regarded as a disruptive transformation in 
manufacturing. Recent developments in digital technologies involving Internet 
of Things (loT), smart sensors, artificial intelligence, augmented/virtual reality 
provide new opportunities in various applications as well. Within the context 
of agricultural production, digital technologies might provide a basis to collect 
and analyze remote data and enable new business models. In this exploratory 
study, digitalization in agricultural production will be explored and discussed 
to provide foresight on upcoming business models. Initially, a literature review 
will be presented to remark the recent developments in agricultural production 
enabled by digital technologies. Subsequently, the opportunities and challenges 
in digitalization in agricultural production will be addressed referring to the 
literature review. Finally, new business models for agricultural production will 
be discussed relating to within the loT and Industry 4.0 context. 
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Abstract 

Topic explanation: The company should be aware of its responsibility for the impact 
it has on the environment. The effects of its activities can have a significant influence on 
the natural environment and society, and thus affect the conditions of future generations’ 
functioning. Obtaining a positive image as a company caring for the environment requires 
the use of different impression management strategies. One of the techniques of creating a 
positive impression is visual and structural manipulation. This strategy involves attracting 
the attention of stakeholders who are users of reports, to good news or to distract from bad 
information. This goal can be achieved by using a proper way of stressing the content of 
financial and non-financial reports and positioning information in the text. 

Aim: The aim of the article is to examine the scale of application of the strategy of 
visual and structural manipulation by Polish companies in the chemical and mining industry 
in presenting financial reports and corporate social responsibility (CSR) reports on their 
websites. Thus, the paper is meant to answer the questions: (1) Do selected companies use 
accounting narratives in their financial and non-financial reports presented on the corpo¬ 
rates’ websites? (2) Are any differences between the way of use the impression management 
in financial and non-financial reports? (3) Do selected companies more often use visual 
manipulations then structural ones for impression management purposes? 

Methodology: For the purpose of this study the selection of companies was based on 
purposive sampling. The analysis involved companies listed on the Warsaw Stock Exchange 
and included both in the WIG-Chemistry and WIG-Mine and as well as in Respect Index. 
The research is conducted based on the annual reports and Corporate Responsibility reports 
for the reporting year of 2013-2016. The research involved analyses of the literature as well 
as annual reports and CSR reports of chosen companies. 
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Strategies, Chemical And Mining Industries, Poland 

JEL Codes: M41, Q56 


61 


The China Pakistan Economic Corridor (CPEC): Trade Analysis 


Shiza Tahir 

Student at National University of Computer and Emerging Sciences, Lahore. 

Pakistan 

Shiz-tahir(3)hotmaiLcom 

Faiqa Shahbaz 

Student at National University of Computer and Emerging Sciences, Lahore. 

Pakistan 

Faiqa.shahbaz9@gmail.com 

Khadija Pervaiz 

Student at National University of Computer and Emerging Sciences, Lahore. 

Pakistan 

Kprvz29@gmail.com 


Abstract 

China Pakistan Economic Corridor (CPEC) is a journey towards economic re¬ 
gionalization in the globalized world. The CPEC aims to interface Gwadar Port of 
Pakistan to China’s northwestern locale of Xinjiang, by means of roadways, pipelines 
and railways. China Pakistan Economic Corridor is a hope of the future with peace, 
advancement and development of economy. This research fundamentally rotates 
around the idea of logistics’ delivery cost and travel time. China needs a short, pro¬ 
tected and economical exchanging course to European and Middle Eastern nations. 
The point of the examination is to check if CPEC is a practical answer for the need. 
Transport and infrastructure are called vital levers of exchange as they help in di¬ 
minishing the transportation expenses and travel time. The primary purpose is to 
think about the significance of CPEC and its effect on trade in terms of travel time 
and expenses. Moreover, this research compares existing route and proposed route. In 
spite of the fact that it’s hard to compute the correct future transportation cost, hence 
this investigation considers normal estimation of current street transportation cost. 
The research methodology utilized as a part of the investigation follows qualitative 
and descriptive approach. The outcomes demonstrate that transportation expenses 
will drop definitely if proposed route is utilized. 
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Abstract 

Although Domestic and international trade negotiations share many simi¬ 
larities, they have some important differences. The most distinctive feature of 
international trade negotiations is the culture’s impact on the negotiation proces¬ 
ses and outcomes. Each culture attributes different meanings to the negotiation 
processes or attaches different degrees of importance to the factors that influence 
the negotiation process. The aims of the parties, the means they use to reach 
these goals and the anticipations about the other party’s behavior are shaped 
by the influence of the negotiators’ own culture. In this study the way cultural 
differences influence the stages of negotiation processes, the concept of culture 
and negotiation are defined. Then dimensions of cultural differentiation, elements 
and stages of negotiation processes and different approaches to the subject are 
presented to guide the companies in determining negotiation strategies while 
they are doing business with different cultures. 

Keywords: International Trade Negotiation; Negotiation Process; Culture; 
Cultural Differences; Negotiation Styles. 
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Abstract 

A Successful Merger and Acquisition (M&A) strategy seems to be the most 
expected response to the globalization of the economy. Business transactions of 
this kind are being carried out all over the world, nevertheless in a recent issue 
of the HBS magazine, a rather interested view is put forwarded in one of the 
published article, entitled “The Big Idea: The New & A Playbook by Clayton M. 
Christensen, Richard Alton, Curtis Rising and Andrews Waldeck. It is known 
that every time a CEO wants to boost the corporate performance or jump-start 
long term growth, the idea about buying another company may become very 
attractive indeed. It is worth mentioning that Companies spend roughly $ 2 tril¬ 
lion on acquisitions every year. On a number of studies, it has been proved that 
the failure rate of processes with reference to both mergers and acquisitions lies 
in the range from 70% to 90%. It does seem extremely significant to work out a 
solid model, able to identify the reasons for both the successful and unsuccessful 
procedures-bearing in mind that about 10% of this kind of M&A transaction 
processes become successful. The expected outcome is not always as expected. 
These are the most likely results, though we fully understand that the chain 
“client-personneTstakeholders” will not always win as it could be expected. We 
believe that the introduction of the fundamental basis, with reference to social 
business may become a rather significant key factor to overcome these difficulties. 
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Abstract 

The average citizen does not achieve a reasonable level of access and comp¬ 
rehensive understanding of economic issues, which are essential for a country to 
evolve towards an organized society. There are numerous examples in the history 
of the nations of the world and in particular, in the Republic of Chile it is not 
prudent to not verbalize and make visible certain agreements adopted in the last 
decade of the 1980s. It is of little global knowledge in Chilean society, that in 
this period a confidential agreement was signed, in which the World Bank and 
the Ministry of Finance of the Government of Chile were involved. It is relevant 
to point out that the information with reference of this confidential agreement 
was of absolute secrecy and there was a strict protocol of confidentiality. This 
information after a long period was declassified, under which one of the authors 
(BJ) requested express authorization to conduct research and in principle, write 
a work on it. There is an extremely complex issue in our nation and it is directly 
related to the concentration in few economic groups and the increasingly unfair 
distribution of wealth, which is reflected in high rates of formal unemployment, 
decrease in real income (imbalance of income versus expenses), unsustainable 
increase in the debt of citizens (estimated at US $ 12,000 per inhabitant, conside¬ 
ring a pattern of citizens of the order of sixteen million inhabitants), among other 
negative factors. In this article, the role played by the School of the Chicago's 
Boys is examined in detail. 
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Abstract 

Lately, the effects of direct and indirect taxes on the economic growth on 
transitional countries have created a strong debate regarding their contradictory 
results. Indeed, since taxes represent vital factor of countries’ growth, core ob¬ 
jective of this paper is to investigate the effects of direct as well as indirect taxes 
on economic growth of Kosovo, covering monthly time series 2006ml - 2016m9. 

Additionally, the time series has been tested for unit root through the emp¬ 
loyment of Augmented Dickey Fuller test and Phillips Perron test, for determining 
if time series data are stationary or possess unit root. In addition, through the 
utilization of Johansen test for co-integration we find if models data contain at 
least one co-integrating vector, thus indicating significant long-term relationship 
among direct, indirect taxes and economic growth in Republic of Kosovo. Finally, 
in order to find the impact of direct and indirect taxes on economic growth of 
Kosovo, Vector Error Correction Model - VECM has been employed. Its results 
suggest positive and significant effects of indirect taxes on real GDP in Kosovo, 
for time spin 2006ml - 2016m9. Having into consideration such results, beside 
of its contribution to the existing empirical evidence, further recommendation 
for Kosovo tax policymakers have been revealed, due to the positive effects of 
indirect taxes, contributed by the high dominance level of consumption taxes in 
comparison with direct taxes in Republic of Kosovo for the time period 2006 - 2016. 
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Abstract 

The main purpose of this paper is to present the impact of increased rate 
of training in enhancing the performance of companies, while giving evidence 
from models and various case studies. All authors agree that the creativity and 
innovation as the basis of entrepreneurship, do develop and that everyone can be 
creative and innovative. Within this, a factor that enables the implementation of a 
successful and effective combination of these elements, is motivation. Motivation 
as well is a factor that can be always developed and promoted by interfering in 
factors that cause motivation or de-motivation. Is it the weak performance of SMEs 
coming due to the absence of innovation and creative ideas, or is it just simply 
as a result of economic situation of the country where they operate which make 
them like that? Can entrepreneurial training help in the development of creative 
and innovative thinking? Which are the most suitable models for entrepreneurial 
training? What can be taken as concrete effects of them? How educational uni¬ 
versities and institutions affect in this regard? These and other terms related to 
the possibility of increasing the quality of entrepreneurship or entrepreneurship 
effect in enterprise performance which will be analyzed and discussed in this 
paper in order to make a contribution in the leading policies of enterprises but 
also in raising awareness to increase investment in entrepreneurial skill. 

Keywords: Entrepreneurship, Entrepreneurial Ability, Transition Countries, 
SME-S, Kosovo 
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Abstract 

The aims of the study areto analyse the factors that affected collaborative 
governance and also efforts to build collaborative governance in spatial planning 
in the city of Depok. This research usedqualitative method with constructivist 
approach.The data collection method consists of: (1) Primary data, were collected 
through in-depth interviews with Public Works and Spatial Planning Departmentof 
Depok city; Development Planning Boardof Depok city; andstakeholders in De¬ 
pok related to the research problemsuch as housing developers and social society. 
(2) Secondarydata, were collected through the literature and documentation at 
thePublic Works and Spatial Planning Department in Depok city. 

According to Indonesian laws and regulations Article 26 of 2007 on Spatial 
Planning, it requires that each city in Indonesia has a Green Open Space (GOC) 
of at least 30 percent of its territory. It is also purposed to increase cooperation 
of all elements forDepok’sspatial planning. 

This research indicates that the implementation of collaborative governance in 
Depok’s spatial planning has not been effective becauseDepok only has 3227.26ha 
GOG less than 30 percent of 202.9 KM^ city wide; the economic centralization in 
one particular region,should have beenintended for office or municipal services; 
and the role of government still dominant in cooperationwith stakeholdersin 
spatial planning and management through public discussion, public hearing, and 
public consultation. It is influenced by several factorsdack of networked struc¬ 
ture; lack ofdistributive accountability/responsibility; and lack of trust among the 
participants in spatial planning of Depok city. 
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Abstract 

More and more businessmen from Kinshasa go to Istanbul (Turkey) to stock 
up on manufactured products. These transactions are part of a wave that first 
amplified on the Kinshasa-Guangzhou (China) axis. But following the establis¬ 
hment of many Chinese traders in the DRC, this push has declined in intensity. 
Emerge then imports from Turkey. If in China the shopkeepers of Kinshasa buy 
interior decoration objects, household appliances and clothes,... it is mainly textile 
products that would attract them to Turkey. Although prices are affordable, it must 
be recognized that these textile products of Turkish origin find some obstacles 
on the Congolese market. Obstacles related to the Western upscale and thrift 
stores very popular with the low-income population. But who buys these textiles 
of Turkish origin? how much do they really cost on the market of Kinshasa? what 
is the volume of transactions on this axis? and how much is this activity profi¬ 
table? These are our research questions. To do this, a survey will be conducted 
of customs services and 100 importers of Turkish textiles with shops around the 
big market and 5 roundabouts of Kinshasa. Using SPSS software, flat and cross 
sorting will be performed on the survey data. The results will be interpreted 
by deduction and induction. This study aims to evaluate the mobile imports of 
textile products, the analysis of the choice of international trade routes as well as 
the factors of attractiveness and competitiveness of Turkish textile products on 
the market of Kinshasa. 
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Ozet 

Ara^tirmanin amaci, Qan Uygulamali Bilimler Yuksekokulu, Uluslararasi Ticaret ve 
l^letmecilik Boliimu ogrencilerinin, boliim se^melerindeki iiniversite faktorleri ve ki^isel 
nedenlerinin onem siralamasim belirleyerek; cinsiyetleri, mezun olduklari lisenin tiirii, anne 
ve babalarmm egitim seviyeleri, ailelerinin gelirleri ve geldikleri cografi bolge gibi demografik 
degi^kenler a^ismdan fark olup olmadigim ortaya koymaktir. Ara^tirma evrenini, 2017-2018 
ogretim yili giiz doneminde, Qan Uygulamali Bilimler Yiiksekokulu, Uluslararasi Ticaret 
ve l^letmecilik Boliimiinii kazanarak kayit yaptiran ogrenciler olu^turmaktadir. Ara^tirma 
kapsammda hedef evrenin tiimiine ula^ilmasi ama^landigmdan, tarn sayim ornekleme yon- 
temi tercih edilmi^tir. Alan yazmdan yararlanarak, ge^erliligi ve giivenirligi kanitlanmi^, 
alti boyutlu iiniversite se^im okegi ve on alti farkli ki^isel faktor kullanilarak olu^turulan 
anket yardimiyla, boliime kayit olan 44 ogrenciden veriler toplanmi^tir. Elde edilen veriler 
tammlayici istatistikler, giivenirlik ve faktor analizleri kullanilarak incelenmi^tir. Ogrencilerin 
demografik degi^kenleri yardimiyla, boliim se^melerindeki iiniversite faktorleri ve ki^isel 
nedenlerine ili§kin fark analizleri, bagimsiz orneklem t testi, bagimsiz orneklem tek yonlii 
varyans(ANOVA) ve Post Hoc testleriyle yapilmi^tir. Sonu^lara gore, uluslararasi ticaret ve 
i^letmecilik boliimiine kayit olan ogrencilerin, iiniversite tercihinde en fazla dikkate aldiklan 
faktorler sirasiyla; (1) ogrencilere sunulan egitim ve sosyal imkanlar, (2) akademik saygmlik, 
(3) iiniversite hakkmda bilgi edinme kaynaklari, (4) ekonomik gostergeler, (5)cografi konum 
ve (6) kampiis olanaklari ^eklinde isimlendirilen alti faktorden olu^maktadir. Universite 
faktorlerinin demografik a^idan olu^turdugu farklar ayrica rapor edilmi^tir. Ogrencilerin 
boliim se^melerinde etkili olan, on alti ki^isel nedenin siralamasma bakildigmda ilk ii^ 
sirada(l) iyi bir kazan^ saglayabilecegini dii^iinmek, (2) meslekte yiikselme olanaklarmm 
fazla olmasi ve (3)gelecekle ilgili ama^larina uygun olmasi yer almaktadir.Ki^isel nedenlerin 
demografik a^idan olu^turdugu farklar ayrica rapor edilmi^tir.Ogrencilerin iiniversite se^i- 
mindeki faktorler ve ki^isel nedenler arasmdaki ili^ki korelasyon analizi ile incelenmi^tir. 
Sonu^lara gore, on alti ki^isel nedenden on bir tanesinin iiniversitenin akademik saygmlik 
faktoriiyle anlamli ve olumlu yonde ili^ki i^inde oldugu, diger degi^kenlerin sirayla; imkan, 
bilgi, konum, ekonomi ve kampiis §eklinde siralandigi anla^ilmi^tir. 

Keywords; Universite Faktorleri, Boliim Se^imi, Ki^isel Nedenler, Uluslararasi Ticaret 
ve i^letmecilik Boliimii. 
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Abstract 

The aim of the research is to determine the importance of the university factors and 
personal causes in the department of Qan Applied Science College, International Trade 
and Business students and to reveal differences of demographic factors such as sex, type 
of high school, educational level of their parents, the income of their families and the 
geographical region they come from.The research universe is the students enrolled in the 
fall semester of 2017-2018, by winning the Department of International Trade and Business 
of the Qan School of Applied Science. Since it is aimed to reach the whole of the target 
universe within the scope of the research, full count sampling method is preferred. Using 
the literature, valid and reliable of six-dimensional university factors scale and sixteen 
different personal causes survey was implemented to 44 enrolled students. The data was 
analyzed through descriptive statistics, reliability and factor analysis.Using demographic 
variables of the students, variance analysisof university factors and personal causes were 
performed by independent sample t test, independent sample one-way variance (ANOVA) 
and Post Hoc tests. As a result of the study, it was determined that the factors mostly 
considered for university choice by students of Internationel Trade and Business are(l) 
educational and social facilities offered to students, (2) academic reputation, (3)sources that 
information is taken about university (4) economic indicators, (5)geographical location of 
university and (6) campus facilities.Differences in demographic characteristics of university 
factors have also been reported. The first three ranks of the sixteen personal causes that 
are effective in the student’s program selection are (1) thinking of making a good income, 
(2) more opportunities for promotion in the profession and (3) fit for future purposes. 
Differences in personal causes have also been reported. The correlations between the 
university factors and the personal causes of the students were examined by a correlation 
analysis.According to the results, there are significant and positivecorrelationsbetween 
university academic reputation factor and eleven personal causes, and the other variables 
are facilities, information, location, economi and campus respectively 

Keywords: University Factors, Program Selection, Personal Causes, International 
Trade and Business Administration Department. 
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Ozet 

Tiirkiye ile Avrupa Birligi (AB) arasinda 01 Ocak 1996 tarihinde sanayi liriinleri ile 
i^lenmi^ tarimsal iirunleri kapsayan giimruk birligi siireci ba§lami§tir. Zaman i^erisinde, 
giimruk birliginin Tiirkiye’nin ekonomik yapisi iizerinde olumlu ve olumsuz etkileri olmu^tur 
ve olmaya da devam etmektedir. Tiirkiye ile AB arasinda 90 k tarafli ili^kiler yiirutulmektedir. 
Bu ^ali^mada giimruk birliginin Tiirk di§ ticaret yapisinda ortaya ^ikardigi etkiler analiz 
edilmeye ^ali^ilacaktir. Analizlerde TUlK’ten elde edilen 1996-2017 yillanm kapsayan di§ 
ticaret verileri kullamlmaktadir. Qali^mada Armonize Sistem Kodu, SITC ve BEC mal sinif- 
landirmalarindan yararlanilarak analizler yapilmi^tir. Analiz sonu^larina gore elde edilen 
bulgular §unlardir:1996-2017 doneminde Tiirkiye’nin AB’ye ihracati 12590 milyon ABD 
dolardan 73922 milyon ABD dolara yiikselmi^tir. Ayni donemde ithalat ise 24349 milyon 
ABD dolardan, 85210 milyon ABD dolara yiikselmi^tir. Ihracat 5,9 kat artarken ithalat 3,5 
kat arti§ gostermi^tir. Tiirkiye-AB arasmdaki ticarette ihracatm ithalati kar^ilama orani 
1996 yilmda %51,7 iken 2017 yilinda % 86 , 8 ’e yiikselmi^tir. Bu verilerden giimriik birligi 
sonrasi Tiirkiye’nin ihracat performansmm ithalat performansmdan daha iyi ger^ekle^tigi 
sonucuna ula^ilabilir. Tiirkiye, genel anlamda di^ ticaret a^igi sorunu ya^ayan bir iilkedir. 
1996 yilmda Tiirkiye’nin di^ ticaret a^igi 20402 milyon ABD dolar iken bu rakam 2017 
yilmda 76780 milyon ABD dolara yiikselmi^tir. AB kaynakh di§ ticaret a^igm toplam di§ 
ticaret a^igi Rerisindeki payi 1996 yilmda %57,6 iken 2017 yilmda %14,7 seviyelerine geri- 
lemi^tir. Bu durum giimriik birliginin olumlu sonu^lari arasinda gosterilebilir. Di§ ticaret 
verilerinden elde edilebilen bir diger sonu^ ise, Tiirkiye’nin en fazla ihracat yaptigi (toplam 
ihracatm yakla^ik %69’u) 20 iilkenin lO’u AB iilkelerinde; en fazla ithalat yaptigi (toplam 
ithalatm yakla^ik %70’i) iilkelerin 9’u AB iilkelerinden olu^maktadir. Giiniimiizde Tiirkiye, 
AB iilkelerine en fazla tiiketim mah ihra^ ederken, en fazla hammadde (aramal) ithalati 
yapmaktadir. Sonu^ olarak, Tiirkiye- AB giimriik birliginin olu^turuldugu tarihten giiniimiize 
kadar ge^en 19 yilhk donemde taraflarm di§ ticaret yapisinda dengeli bir degi^imin ortaya 
^iktigi goriilmektedir. Alt sektorler bazmda yapilacak detayh analizlerde, taraflar arasinda 
giimriik birliginin olumlu ve/veya olumsuz etkilerin tespit edilmesi; zaman i^erisinde hangi 
mal gruplarmda kar^ila^tirmah iistiinliiklerin elde edildigi, hangilerinde kar^ila^tirmah 
iistiinliiklerin kaybedildigi daha ayrmtih ortaya konulabilir. 
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Abstract 

Turkey and the European Union (EU) customs union process, covering industrial 
products and processed agricultural products, began on January 1, 1996. The customs 
union has been positive and a negative impact on Turkey’s economic structure, and con¬ 
tinues to do so. The relations between the EU and Turkey are conducted in the form of 
multilateral relations. In this study, the effects of the customs union on Turkish foreign 
trade structure will be tried to be analyzed. Foreign trade data covering the years 1996-2017 
obtained from the TURKSTAT are used in the analyzes. In the study analyzes were made 
by using the harmonized system code, SITC and EEC commodity Codes. The findings of 
the analysis are as follows: Turkey’s exports to the EU during the period 1996-2017 has 
increased to 73922 million dollars from 12590 million dollars. On the other hand, imports 
rose to US dollars 85210 million from US dollars 24349 million. Exports increased by 5.9 
times, while imports increased by 3.5 times. The export-import ratio was 51.7% in trade 
between Turkey and the EU in 1996. This ratio increased to 86.8% in 2017. With this data, 
following the customs union, Turkey’s export performance can be said to occur better 
from imports. In general, Turkey is a country with a trade deficit problem. Turkey’s foreign 
trade deficit in 1996 was 20402 million US dollars. This value increased to 76780 million 
US dollars in 2017. The share of EU-originated foreign trade openness in total foreign 
trade deficit decreased from 57.6% in 1996 to 14.7% in 2017. This can be illustrated by the 
positive results of the customs union. Another result that can be obtained from the foreign 
trade data, the 10 countries of Turkey’s most exports to 20 countries (about 69% of total 
exports) are in the EU countries while the 9 countries of Turkey’s most imports from 20 
countries (about 70% of total imports) are in the EU countries. Today Turkey is exporting 
most consumer goods to EU countries while it imports most raw materials (intermediate 
goods).As a result, it appears that a balanced shift in the foreign trade structure of the 
parties has emerged in the period of today from the creation of the customs union. In the 
detailed analyzes to be made on the basis of sub-sectors, positive and / or negative effects 
of the customs union may be determined between the parties; over time, it can be put in 
more detail that the parties have comparative advantages in which groups of goods have 
been obtained and / or where comparative advantages have been lost. 

Keywords: Turkey European Union, Customs Union, Foreign Trade 

JEL Codes: FIO, Ell, F13, F15, F43 


73 


Doviz Rezerv Yeterlilik Gostergelerinin Degerlendirilmesi: 
Kazakistan Ornegi 

Aziza Syzdykova 

Ar^.Gor Ahmet Yesevi Universitesi, Doktora Ogrencisi Gazi Universitesi, 
SEE, i^letme Boliimu, azizayesevi@gmaiLcom 
Aktolkin Abubakirova 
Ogr.Uyesi Ahmet Yesevi Universitesi 
aktolkin.abubakirova(S)ayu.edu.kz 


Ozet 

Uluslararasi rezervler, uluslararasi para sistemi i^inde onemli bir yere sa- 
hiptir ve iilkelerin ekonomik guciinii yansitan onemli gostergelerden biridir. Bu 
sebepten uluslararasi rezerv konusu siirekli ara^tirilan bir konu olmu^tur. Ancak 
yapilan literatiir taramasmda, (;ab^malari biiyiik (;ogunlugunun teorik oldugu 
gorulmii^tur. Uygulamab ^ab^malar ise rezervin optimum seviyesini bulmaya 
odaklanmi^tir. Bu ^ab^mada uluslararasi rezervlerin kompozisyonu, rezerv talebi 
ve maliyeti, rezerv yeterlilik gostergeleri teorik olarak anlatildiktan sonra, Ka¬ 
zakistan i(;in 2000-2016 yillari arasmda rezerv yeterliligi degerlendirilmi^tir. Bu 
degerlendirilme yapibrken teorideki rezerv yeterlilik yakla^imlari esas abnmi^tir. 

Anabtar Sozcukler: Doviz Rezervi, Kazakistan, Merkez Bankasi, Ithalat, 
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Abstract 

International reserves have an important place in the international monetary 
system and are one of the important indicators reflecting the economic potential 
of the countries. For this reason, the subject of international reserves has been a 
constantly explored issue. But a literature search, it is seen that the wide majority 
of studies are theoretical. Applied studies have focused on finding the optimum 
level of the reserve. In this study, after the composition of international reserves, 
reserve demand and cost, reserve adequacy indicators are explained theoretically, 
adequacy of reserves between the years 2000-2016 were evaluated for Kazakhstan. 
This evaluation is being performed, it is based on the reserve adequacy approa¬ 
ches in theory. 

Keywords; Foreign Reserves, Kazakhstan, Central Bank, Import, Money 
Supply, Short-term Debt 
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Uluslararasi vergilemede i^birliginin ortaya ^iktigi ilk yillarda temel argiiman 
(;ifte vergilemeyi onlemekti. Ancak yillar ii;erisinde ekonomi, ^irketlerin ticaret 
^ekilleri ve teknoloji biiyiik bir degi^im ya^adi. Ancak uluslararasi mali mevzuat 
ayni hizla degi^medi. Bu durum 90k uluslu ^irketler i^in yeni bir mecra a^ti. (^ok 
uluslu ^irketler uluslararasi mali mevzuatlardaki farkli uygulamalari ve bo^luklari 
degerlendirerek karlanm vergilemenin az oldugu veya hiq; olmadigi lokasyonlara 
aktarmaya ba^ladilar. Son yillarda ba^ta G20 ve OECD iilkeleri olmak iizere pek 
(;ok iilkenin mali giindemini me^gul eden bu durum iilkelerin biit^e gelirleri 
iizerinde olumsuz etkilere neden oldu. Artik vergilemede yeni argiiman zararli 
vergi uygulamalar olmu^tu. 

Bu kapsamda OECD ba^ta olmak iizere, IMF, Diinya Bankasi ve bblgesel 
te^kilatlar ortakla^a veya ayri ayri qiali^malar siirdiirmektedir. Bu ^ali^malardan 
en kapsamli olani G20 iilkelerinin talebi iizerine OECD’nin ortaya koydugu “BEPS 
Eylem Plani” olmu^tur. BEPS Eylem Plam’nm temel amaci iilkelerin mali mev- 
zuatlarmda yer alan uyumsuzluklar sayesinde vergi planlama stratejileri ile sanal 
olarak karm dii^iik vergili veya vergisiz lokasyonlara ta^mmasmi onlemektir. 

Anahtar Sozcukler: BEPS, Matrah A^mmasi, Kar Aktarimi, (^ok Uluslu 
$irketler 
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Abstract 

Multinational company capital emerging under the influence of globalization, 
it acts in a wide geographical area due to differences and gaps in international tax 
practices, the fact that many tax administrators do not receive tax from profits 
belonging to multinational corporations or that they receive low taxes reveals the 
concept of “aggressive tax planning”. Multinational corporations transfer their 
profits to countries that are not taxable or are low taxable through international 
companies they have established by using the differences in local legislation and 
the Double Taxation Treaties.The measures taken at the local level have been ina¬ 
dequate in this process and governments have begun to take many initiatives to 
prevent tax losses and smuggling on international platforms. The most noteworthy 
of these attempts is the “Base Erosion and Profit Shifting(BEPS),” which was 
announced by the OECD in early 2013.Finance Ministers of the G20 countries 
met in July 2013 to mandate the OECD to prepare an action plan for BEPS. The 
Financial Affairs Committee of the OECD prepared the BEPS Action Plan and 
submitted it for the approval of the participants at the G20 Leaders’ Summit in 
Saint Petersburg in September 2013. Final Report on Action Plans was published 
at the G20 Leaders’ Summit held in 2015. The BEPS Action Plan identifies the 
actions that should be taken in relation to the ablation of the base and the trans¬ 
fer of the profits, sets the dates for the realization of these actions and shows the 
resources and methods necessary for the implementation of such actions. 

Keywords: Base Erosion and Profit Shifting, Agressive Tax Planning, Double 
Taxation 
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Toplumlarda ki^i ba§ina dii^en reel gelirin, refahin artinlabilmesi ve i^sizligin azal- 
tilabilmesi ekonomik buyiime oranimn artinlmasina bagli oldugundan, biiyiimenin nasil 
ger^ekle^tirilebilecegi ekonomilerin en onemli sorunlarmdan birisi olmu^tur. Ekonomik 
biiyiime seviyesinin arttinlabilmesi ve siirdiirulebilir hale gelmesi i^in en onemli yollardan 
birisinin de ihracati artirmak oldugu ileri surulmii^tiir. Qiinkii ihracattaki arti^, ekono- 
mideki mal ve hizmetlerin iiretimini ve rekabetin artmasim da saglamaktadir. Rekabet 
arti§i ve iilkelerin ticari ili^kileri, yeni teknolojiler ile ilgili bilgilerin yayilmasma imkan 
vererek ekonominin verimliliginin olumlu yonde etkilenmesini saglayacak, ozellikle de 
yiiksek nitelik gerektiren yeni becerilerin elde edilmesine ve etkin bir fiyat mekanizma- 
smm i^lemesine yol a^acaktir. Bunun yam sira; ihracattan elde edilen doviz, odemeler 
dengesi iizerinde olumlu katki saglayarak iilkelerin yerli iiretimini arttirmak i^in onemli 
olan mal ve hizmet ithalatmm da artmasma imkan taniyarak, biiyiimeyi destekleyici hale 
gelecektir. Ihracat arti^mm biiyiimeyi pozitif olarak etkiledigine dair dii^iince literatiirde 
“ihracata yonelik biiyiime hipotezi” olarak yer almaktadir. Yapilan bazi ^ah^malarin am- 
pirik sonu^lari ihracata yonelik biiyiime hipotezini desteklerken bazilari ise destekleme- 
mektedir. Bir^ok ara^tirmaci tarafmdan ihracata yonelik biiyiimenin ger^ekle^tirildigi 
kabul edilirken, bazi ampirik bulgularm bu gorii^ii desteklemedigi ortaya ^ikmi^tir, hatta 
ihracattaki biiyiimenin ekonomik biiyiimeye negatif etkisi oldugu ileri siiriilmii^tiir. Bu 
^ah^mada geli^mi^ ve geli^mekte olan iilkelerin kar^ihkh ihracat durumlari (dolayisiyla 
ithalat durumlari) ag analizi ile dikkate ahnarak merkez ve ^evre iilkeler belirlenerek en- 
deks olu^turulmaktadir. Ag analizinden elde edilen ihracat endeksi ile biiyiime arasmdaki 
ili^kinin varhgi bootstrap nedensellik analizi ile incelenmektedir. Bu baglamda ^ah^mada 
geli^mi^ ve geli^mekte olan iilkeler i^in ihracata yonelik biiyiime hipotezinin ge^erliligini 
yeni tekniklerle test etmek ama^lanmaktadir. Analiz sonucunda merkez iilkeler (genellikle 
geli^mi^) i^in ihracata yonelik biiyiime hipotezinin ge^erliligi dogrulanmaktadir. 
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Abstract 

In societies, one of the most important problems of the economy is how growth can 
be achieved, because the increase of per capita real income and welfare, and the reduction 
of unemployment depend on the increase of the economic growth rate. It has been claimed 
that one of the most important ways to increase the level of economic growth and make 
it sustainable is to increase exports. Because, the increase in exports also ensures the 
production of goods and services as well as an increase in competition in the economy. 
Competition growth and trade relations of countries will lead to the spread of information 
about new technologies, which will positively impact the efficiency of the economy and, in 
particular, lead to the acquisition of new skills with high quality and the operation of an 
effective price mechanism. In addition to that, the foreign exchange earned from exports 
will make a positive contribution to the balance of payments. This will allow imports of 
goods and services, which are important for increasing the domestic production of countries, 
and become supportive of growth. The idea that the increase in exports positively affects 
growth is called the “export-led growth hypothesis” in the literature. The empirical results 
of some of the past studies support the export-led growth hypothesis, while others do not. 
While it has been endorsed by many researchers that the export-led growth has taken 
place, it has been found that some empirical findings do not support this view. It has even 
been suggested that the growth in exports has a negative effect on economic growth. In 
this study, the current state of the mutual exports of developed and developing countries 
(hence import states) was taken into consideration through a network analysis. An index 
was established by determining the central and peripheral countries. The presence of the 
relationship between the export index and growth, obtained from the network analysis, 
was examined using a bootstrap causality analysis. In this context, it was aimed to test 
using new techniques the validity of the export-led growth hypothesis for developed and 
developing countries. As a result of the analysis, the validity of the export-led growth 
hypothesis for central countries (generally developed) was confirmed. 
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Ozet 

Bu ^ali^mada, Tiirkiye ve Somali’deki Biiyiik ve Orta Boy l^letmelerin hasilatlari- 
nin muhasebe kayit diizenleri ve finansal raporlama uygulamalari incelenmi^tir. Biiyiik 
ve Orta Boy l^letmeler (BOBl) iiretim ve istihdamin biiyiik boliimiinii saglayarak iilke 
ekonomilerine katki verdikleri soylenebilir. BOBl’lerin; bolgelerarasi adil kalkinmada, 
miilkiyeti genh bir alana yaymada, istibdam olanagi saglamada, bireysel tasarruflari te^vik 
etmede onemli bir rol oynadiklan goriilmektedir. Son yillarda artan rekabet ortaminda, 
BOBi’lerin mubasebe ve finansman yapilari da giderekonem kazanmi^tir. 

“Uluslararasi Mubasebe Standartlari” Somali’de i^letmeler i^in zorunlu degildir. Ancak 
uluslararasi yatinmci firmalar “Uluslararasi Finansal Raporlama Standartlan’hi kullan- 
maktadirlar. Uluslararasi Finansal Raporlama Standartlanm kullanmak artik uluslararasi 
yatinmcilan ^ekebilmenin ve kiiresel ekonomiye eklemlenebilmenin on ko^ulu olmu^tur. 

Tiirkiye’deki uygulamalar ise Somali’den olduk^a farkbdir. Tiirkiye’de Kamu Ya- 
rarini llgilendiren Kurulu^lar (KAYlK) Uluslararasi Mubasebe ve Uluslararasi Finansal 
Raporlama Standartlanm uygulamakzorundadir. Mikro veyakii^iikokekli olan i^letmeler 
bu uygulamanm di^mda tutulmu^tur. Bunlar Tiirk Mubasebe Sistemi Uygulama Genel 
Tebligleri ve Vergi Usui Kanunu kapsammda kayit ve raporlama yapmaktadirlar. Ancak 
BOBi’ler i^in 29 Temmuz 2017 taribi itibariyle ayri bir standart olan BOBl FRS (Biiyiik 
ve Orta Boy l^letmeler l^in Finansal Raporlama Standartlari) T.C. Resmi Gazete’sinde 
yayimlanmi^tir. Buna gore BOBl tanimma uyan i^letmeler Tiirkiye’de artik BOBl FRS 
kapsammda finansal raporlama yapmak zorundadirlar. BOBl FRS ise kisaca uluslararasi 
mubasebe ve finansal raporlama standartlarmm sadele^tirilmi^ ve basitle§tirilmi§ daba 
yabn bir balini ifade etmektedir. BOBl FRS ile kolayla^acak olan uygulamanm etkinlik 
ve yaygmbk kazanmasi beklenmektedir. 

Tiirkiye’deki BOBl FRS (Biiyiik ve Orta Boy Ifletmeler l^in Finansal Raporlama 
Standartlari) Somali’deki BOBl’lerin mubasebe ve finansal raporlama siire^lerinde kar- 
§ila§tiklari sorunlara yonelik bir ^oziim alternatifidir. 
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Abstarct 

In this study, the accounting records and financial reporting practices of revenues 
of large and medium-sized enterprises in Turkey and Somalia were examined. Large and 
Medium-sized Enterprises can contribute to the country’s economy by providing a large 
portion of production and employment. Large and Medium-sized Enterprises play an 
important role in promoting individual savings, regional equitable development, spreading 
property over a wide area, providing employment opportunities, and so on. In the increa¬ 
singly competitive environment in recent years, the accounting and financing structures 
of large and Medium-sized Enterprises have become increasingly important.”International 
Accounting Standards” are not mandatory for enterprises in Somalia. However, international 
investor companies use “International Einancial Reporting Standards”. Using International 
Einancial Reporting Standards has now become a prerequisite for attracting international 
investors and for incorporating global economics. The application inTurkey is quitediffe- 
rentfromthatof Somalia. The public interest entities or public profit-seeking organizations 
in Turkey is obliged to implement the International Accounting and International Einancial 
Reporting Standards. Micro or small-scale businesses are excluded from this application. 
These businesses do record and report under the scope of Turkey general communique 
on accounting system application and tax procedure law. As of July 29, 2017, the Einancial 
Reporting Standards for Large and Medium-Sized Enterprises was published in the official 
newspaper of the Republic of Turkey Accordingly to this. In Turkey the businesses that 
meet the definition of Large and Medium-Sized Enterprises hereafter are compulsory 
to report within the scope of Large and Medium-Sized Enterprises Einancial Reporting 
Standards. The Einancial Reporting Standards of the Large and Medium-Sized Businesses 
are simplified version of the international accounting and financial reporting standards. 
Large and Medium Enterprises Einancial Reporting Standards are expected to improve 
the efficiency and effectiveness of the application. Einancial Reporting Standards of Large 
and Medium-Sized Enterprises in Turkey will be an alternative solution to the problems 
of financial reporting encountered by the Somalia’s large and medium-sized businesses. 

Keywords: Somalia, Turkey Accounting Standards, Large and Medium-Sized En¬ 
terprises Financial Reporting Standards, IAS / IFRS. 
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Ozet 

Petrol fiyatlarindaki degi^imler petrol ihracat^isi ve petrol ithalat(;isi ulkelerin 
makro ekonomik degi^kenleri iizerinde farkli etkiler yaratmaktadir. Ornegin petrol 
fiyatlarmda meydana gelen arti§ petrol ihracat^isi iilkeler i^in iyi haber iken, petrol 
ithalat^isi iilkeler i^in maliyet yonlii enflasyon ba^ta olmak iizere bazi ekonomik 
sorunlara yol a^maktadir. Bu baglamda petrol fiyatlari ile enflasyon arasmda 
pozitif iili^ki mevcut oldugu literatiirde (;ok tarti^ilmi^tir. Bu (;ab^mada petrol 
fiyatlarmda meydana gelen degi^imlerin onemli petrol ibracat^isi ve itbalat^isi 
ulkelerin enflasyonu iizerinde etkileri panel veri yontemleri ile ara^tirilmaktadir. 
Pesaran vd. (2008) yatay kesit bagimbbk testinden elde edilen bulgular, yatay kesit 
bagimbbk oldugunu gostermi^tir. Bu nedenle, yatay kesit bagimbbgi dikkate alan 
Westerlund (2007) yakla^imi ile e^-biitiinle^me ili^kisi incelenmi^tir. Ayrica, de- 
gi^kenler arasmdaki nedensellik ili^kileri Emirmabmutoglu ve Kose (2011) panel 
nedensellik testi ile ara^tirilmi^tir. Petrol itbalat^isi iilkelerde enflasyon ile Brent 
tipi bam petrol fiyatlari arasmda bem uzun, bem de donemde ili^ki mevcuttur. 
Uzun donemde Petrol fiyatlarmm enflasyon iizerinde etkili olmasi bam petrol 
fiyatlarmda meydana gelen arti^larm enflasyonu arttiracagi gostermektedir. 
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Abstract 

This paper assesses empirically the effects of Brent oil price on the enflation 
for the monthly period 2003-2016 in oil exporting and importing countries by 
using Westerlund (2007) panel co-integration test. Pesaran et al. (2008) finds that 
the cross sectional dependence test is cross-section dependence for regional real 
income per capita. For this reason, the Westerland (2007) approach considering 
cross section dependence has examined the cointegration relationship. In addi¬ 
tion, causal relations between variables were investigated by Emirmahmutoglu 
nad Kose (2011) using panel Granger causality test. 
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Yenilik, ister ulusal ister uluslararasi boyutta dii^unulsiin hemen her tiirlu i^letme 
kin rekabetin itici giicii olarak degerlendirilmektedir. I^letmelerin mal ya da hizmetlerinde 
yapacaklari yeniliklerde yonetimin bu konudaki istekliligi ve bilgi diizeyi kadar ^ali^anlarin 
bu yeniliklere kar§i tutumlari da olduk^a etkilidir. Yenilikleri olu^turmak asla tek bafina 
yeterli olmayacaktir. Bu yeniliklerin uygulanmasi ve desteklenmesi gerekmektedir. Qali- 
^anlarin yenilik^ilige goniillii olmasi, yenilikleri destekleyici yonde davrani^ sergilemesi 
i§letmede yeniliklerin daha kolay hayata ge^irilmesini ve surduriilmesini saglayacaktir. 
Qali^anlarin yenilik^i davrani§ sergilemesinde orgiitsel ve bireysel bir^ok faktor etkili 
olmaktadir. Bu ^ali^mada, orgiit ortamlannda yeniliklerin en etkili belirleyicisi olarak 
i? gorenlerin yenilik^i davrani^larini etkileyen yonetici davrani^lari ve bir o kadar yeni- 
lik^ilikte etkili oldugu dii^uniilen ^ali^ma arkada^lari destegi inceleme konusu olmu^tur. 
Yoneticiler belirledikleri politikalar ile yenilikleri ortaya ^ikarma siirecinde aktif rol alirlar. 
Qali^anlar ise yenilik siirecinin her a^amasinda fikir ve davrani§lari ile yeniliklere yon 
verirler. Qah^anlar yenilik^i adimlar atma noktasinda yoneticilerden etkilendigi kadar 
birlikte ^ali^tiklari i§ arkada^larinda da etkilenebilir. Bu etkile^im yenilik^i davrani^lar 
kin tetikleyici bir gii^ olu^turabilecegi gibi tarn aksine yeniliklerin oniinii kesecek olumsuz 
tutumlara da sebep olabilir. Bu ^ali^mada orgiit iiyelerinin yenilik^i davrani^larinda yone¬ 
ticinin etkisi ve ^ali^ma arkada^inin etkisi birbiri ile kar^ila^tirmali olarak incelenecektir. 
Ara^tirmada birincil verilerin toplanmasi kin nicel ara^tirma yontemlerinden anket tek- 
nigi kullanilacaktir. Yenilik^i i§ davrani^larini okmek kin De Jong J.P.J. ve Den Hartog, 
D.N. tarafindan 2010 ydinda geli^tirilen ’’yenilik^i i§ davrani^lari” okegi kullanilacaktir. 
I 5 arkada^larinin ve yoneticinin destegini okmek kin ise Giray ve §ahin tarafindan 2012 
yilinda ge^erlilik ve giivenilirlik ^ali^masi yapilan “algilanan orgiitsel, yonetici ve ^ali§ma 
arkada^lari destegi okegi” kullanilacaktir. Diizce ilinde biiyiik i§letmeler kategorisinde 
faaliyet gosteren i^letmelerden elde edilecek olan veriler SPSS programi ile analiz edilerek 
ara^tirmanin cevap aradigi temel sorulara cevap bulunacaktir. 
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Abstract 

Innovation is considered as the driving force of competition for almost any business, 
whether it is considered national or international. Employees’ attitudes towards these 
innovations are also very influential in the innovations. Employees’ attitudes towards 
these innovations are also quite influential, as are the willingness and level of knowledge 
of the management of innovations in the business of goods or services. Creating inno¬ 
vations will never be enough by itself These innovations need to be implemented and 
supported. Volunteering for employees’ innovations will help make innovations easier to 
live and maintain while operating behavior displays that support innovations. Organi¬ 
zational and individual factors are influential in the innovative behavior of employees. 
In this study, managerial behaviors and colleagues’ support that affect the behavior of 
workers were examined. It is assumed that managers as well as colleagues will influence 
innovative behavior. Managers take an active role in the process of discovering innovati¬ 
ons with politics. Employees direct innovations with ideas and behaviors at every stage of 
innovation process. Employees can also be influenced by managers at the point of taking 
innovative steps as well as with colleagues they work with. This interaction can create a 
triggering force for innovative behaviors, and on the contrary, it can also lead to negative 
attitudes to cut innovation. In this study, the influence of the manager and the influence 
of his colleague on the innovative behaviors of the members of the organization will be 
examined in comparison with each other. Eor the collection of primary data in the sur¬ 
vey a questionnaire of quantitative research methods will be used. Innovative business 
behavior” scale will be used to measure innovative business behaviors. It is developed by 
De Jong J.P.J. and Den Hartog, D.N in 2010. In order to measure the support of colleagues 
and administrators, Giray and §ahin’s scale will be used. The validity and reliability study 
of this scale was made by the authors in 2012. the primary data will be obtained from 
the enterprises operating in the large category of businesses in Diizce. The data will be 
analyzed by the SPSS program and the main questions of the research will be answered. 
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Ozet 

Hava ula^imiolan kentlerdeki ekonomik geli^imler hiz kazanmaktadir. Hava alanla- 
rmin sadece yolcu tafima ama^li kullanimmm etkinligi dii^iindiiriicii olmaktadir. Kargo 
ta^ima terminallerinin kurulmasi i^ler hale gelmesi havaalanmm etkinligini artirmakla 
kalmamakta kentin ekonomisinde goriiniir yapisal degi^imler de ortaya ^ikarmaktadir. Bu 
nedenle Denizli Qardak havaalanmda kargo terminalinin a^ilmasi ile birlikte hava alani 
daha i^lek hale gelecektir. Denizli ^ehir i^inde ve hinterlandmda dagitici kargo firmalari 
yaninda kom^u illerde ihtiya^ duyulan hizmetleri yerine getirmede onemli bir gorevi 
yerine getirecektir. Diger bir deyi^le bolge kentlerin ihtiyacim da kar^ilayacaktir. Hava 
kargonun geli^memesi sanayile^mi^ kentlerin daha ileri kalkmma diizeylerine ge^mesini 
engellerken, bolge geli^mi^ligini de yava^latmaktadir. Denizli ili tek bafina 2016 yihnda 
3 milyar dolarmiizerinde ihracat ger^ekle^tirmi^tir. Ozellikli Kablo ve Bakir Tel-Demir 
Di§i Metaller (817 milyon $), Mermer-Traverten ve Madencilik Uriinleri (262 milyon $), 
Hazir Giyim ve Konfeksiyon (1.379 milyon $), Demir-Qelik (262 milyon $), en onemli ih¬ 
racat kalemlerini olu^turmaktadir. Denizli sanayi kenti olmasmm yaninda ayni zamanda 
onemli bir tarim kentidir. Urettigi tarimsal iiriinler de ba§ta Rusya Federasyonu olmak 
iizere 80’e yakin iilkeye ihra^ edilmektedir. Bolge illere bakildigmda Burdur, U§ak, Mugla 
ve Aydin illerinin ihracat rakami 1.5 milyar dolara yakla^maktadir. Sonu^ olarak, bolgede 
Denizli Qardak Hava Limani (DHMl) hava kargo terminali a^ilmasi ege bolgesi ve ^evre 
iller a^isindan hizli kalkmmanm onciiliigunu yapacaktir.Hava kargo terminali a^ilmasi 
Denizli ve bolge illerinin kiiresel pazara ula^immi ve ihtiya^ duyulan mekanizasyonun 
teminini kolayla^tiracak, rekabet giiciinii artiracaktir. 
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Abstract 

Development will be faster in the city that has an airport. It is thought that the 
airports are used only for passenger transportation whether it is effective or not. Cargo 
terminals increase the effective of the airport; also, they change the structure of the urban 
economics. Therefore, the airport Qardak in Denizli will become busy, after cargo termi¬ 
nal is opened. Denizli has many cargo companies, besides, hinterlands are wider. So the 
airport answers what it is needed from cargo terminal. In other words it is provided the 
other neighbour cities’ necessaries. While it prevents from the development of urbans, 
undeveloped air cargo slows down the growth of the region. Denizli exports 3 billion $ 
itself in 2016. Particularly Cable, iron and copper wire are 817 millions, marble-travertine 
and mine are 262 millions and the biggest exporter goods are textile and confection are 
1.379 millions. Iron and steel are 262 million”qS. Denizli is not only industrial urban also 
agriculture urban. It has exported the agricultural goods first Russian Federation then 
other almost 80 countries. On the other hand, in the hinterlands there are Burdur, U§ak, 
Mugla and Aydin. Their export figure is 1.5 billionS. As a result, if the airport, Qardak, 
has a cargo terminal, airport leads the growth of the region of Aegean. When air cargo 
terminal is opened, it will facilitate to reach the further market for the region and Denizli 
and the need of mechanisation. So the competitive power will increase. 

Keywords: Air Transportation, Import, Export, Urban Economics, Industry Evolu¬ 
tion, GDP, Turkish Economy 
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1998-2016 doneminde Tiirkiye’ye ait genel saglik harcamalan ve GSYlH ve- 
rilerinin kullamldigi analizde saglik harcamalan ile ekonomik buyiime arasm- 
daki ili^kinin varhgi incelenmi^tir. Bilindigi gibi kalkmma ekonomisinin temel 
dinamiklerinden birisi de be^eri sermayeye katki saglayan saglik harcamalandir. 
Yapilan saglik harcamalan, ki^inin (jah^ma kapasitesini artirarak ve deride kar- 
^ila^abilecegi saglik sorunlarma kar^i koruyarak be^eri sermayenin artmasma 
destek vererek dike kalkmmasmda onemli bir rol oynar. Granger nedensellik test 
sonuUarma gore GSYlH’dan saglik harcamalarma dogru tek yonlu nedensellik 
ili^kisi ortaya (;ikmi^tir. Ayrica uzun donemli ili^kinin varhgmm smandigi Jo¬ 
hansen e^butunle^me testi sonuUarma gore ekonomik buyume ile saglik harca- 
malari arasmda uzun donemli ili^kinin oldugu sonucuna varilmi^tir. Ekonomik 
buyumedeki arti§ saglik harcamalarmda da arti^a neden olmaktadir. 

Anahtar Kelimeler: Saglik ekonomisi, kalkmma ekonomisi, nedensellik, 
saglik harcamalan 

JEL Kodu: 115,118, C12, COl, H51 


88 


Turkey’s Health Policy and Relation between Health 
Expenditures and Economic Growth Relation 

Resc.Asst. Hilal Gundogan 

Sakarya University 

Celal Alpdogan 

Sakarya University 


Abstract 

In the period of 1998-2016, the existence of the relation between health expen¬ 
ditures and economic growth in Turkey’s general health expenditure and GDP-based 
analysis of use has been examined. As is known, one of the basic dynamics of the 
development economy is the health expenditures that contribute to the human 
capital. The health spending plays an important role in the development of the 
country by increasing the working capacity of the person and by supporting the 
increase of the human capital by protecting against future health problems. Ac¬ 
cording to Granger causality test results, a one-way causality relationship emerged 
from GDP to health spending. In addition, according to Johansen cointegration 
test results of the existence of a long-term relationship, it is concluded that there 
is a long-term relationship between economic growth and health expenditures. 
The increase in economic growth also leads to an increase in health expenditures. 

Keywords: Health Economics, Development Economics, Causality, Health 
Expenditures 
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Ozet 

Diinyada ve Tiirkiye’de, kimyasal iiriinlerin sebep olduklari olumsuz yan et- 
kiler, tuketicilerin dogal iiriinlere yonelimini her ge^en giin arttirmaktadir. Ayrica 
diinya iizerinde ya^li niifusundaki arti^, bitkilerin tibbi faydalanni ortaya koyan 
yeni ^ali^malar, geleneksel tedavi yontemlerinin geli^mi^ iilkelerce kabul gormesi, 
obezite vb. nedenlerle tibbi ve aromatik bitkilere olan talebin artmasim saglami^tir. 
Ormanlardan elde edilen ba^lica iiriinler, odun hammaddesidir. Ozellikle son 
zamanlarda hem tuketim hem de endiistriyel alanda (;ok (;e§itli iiriinlerin gida, 
tip, eczacihk vb. alanlarda talebinin arttigi goriilmektedir. Ancak bu arti? dogal 
kaynaklarm iizerinde de bir baskmm olu^masmi saglamaktadir. A^iri tiiketim, 
kaynaklarm verimli kullamlmamasi ve yasadi^i yollarla bu iiriinlerin ticaretinin 
yapilmasi ozellikle bazi tiirlerin yok olma tehlikesi ile kar^i kar^iya kalmasma 
sebep olmaktadir. Tibbi ve aromatik bitkiler iizerine yapilan (;ah^malarda kar- 
^ila^ilan en onemli sorunlardan biri; simflandirmada birligin olmamasidir. Tip, 
botanik, tarim vb. hemen her bilim dah simflandirma yaparken farkh ^ekillere 
yer vermektedir. Bu zorluk konu iizerine ^ah^mak isteyenleri her bir alani ayri 
ayri ara^tirmaya itmektedir. 
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Abstract 

Negative adverse effects caused by chemical products increase consumers’ 
tendencies toward natural products in Turkey and all over the world today. Furt¬ 
hermore, other reasons; such as the increase in the aging population, recent studies 
indicating medical benefits of plants, acceptance of traditional treatment methods 
by developed countries, and obesity have all contributed to the growing demand for 
medical and aromatic plants. Wood is the primary product derived from forests. 
Especially, in the fields of food, medicine, and pharmacy, an increased demand 
of various products has been noticed, which are all meant for consumption 
and come from different fields. However, this increase results in straining our 
natural resources. Overconsumption, not using resources efficiently, and trading 
the abovementioned products illegally, can potentially cause danger of extinction 
for some species of plants. One of the problems that is faced in the studies of 
medicinal and aromatic plants is that there is no unity in the Code. Almost each 
discipline, such as medicine, botanic, and agriculture, classifies differently. This 
challenge leads researchers who want to investigate this area, to analyze each 
discipline separately. 
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Ozet 

Ali^veri^ merkezleri giiniimuz modern dtinyamn en temel ticari yerleri olarak 
degerlendirilebilir. Tiirkiye’nin 57 ilinde yer alan ve yakla^ik 385 bin ki^inin qa- 
li^tigi ali^veri^ merkezlerinin ziyaret^i sayisi endeksine baktigimizda 2017 yilmda 
bir onceki yila gore % 6 ’lik, ciroda ise %7,riikbir arti§ oldugu gozlenmi^tir (www. 
ayd.org.tr). Gerek sagladigi istihdam olanaklari, gerekse de tiiketicileri cezbetme 
ve onlara yepyeni bir ali^veri^ deneyimi sunma konusunda ki kabiliyeti AVM’leri 
sosyal ya^amm dogal bir par^asi haline getirmi^tir. Bazi ali^veri^ merkezlerinin 
kapismdan i^eri giren ki^i sayismm Tiirkiye’deki bazi ^ehirlerin niifuslarmdan 
fazla olmasi bu yerlerin ticari anlamda ne kadar onemli oldugunu bizlere goster- 
mektedir. Hem ali^veri^e yonelik faaliyetlerin hem de ah^veri^ di^i etkinliklerin 
bir arada bulunuyor olmasi, toplumun biitiin katmanlarmdan 90 k qie^itlilikte geni§ 
bir tiiketici kitlesini kendisine (jekmesine neden olmakta ve geUrilen bo? zaman 
faaliyetleri ilinde giderek etkisini ve siiresini arttirmaktadir. Akat, Ta?km ve Oz- 
demir ( 2012 ) tiiketidlerin onceleri bakkallari ve kii^iik marketleri tercih ederken 
daha sonralari siipermarketleri, hipermarketleri ve ah?veri? merkezlerini tercih 
ettiklerini soylemektedir. 
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Abstract 

Shopping centers can be considered as one of the most basic commercial 
places of the modern world today. When we look at the visitor number index of 
shopping centers in 57 cities throughout Turkey, of which approximately 385,000 
have worked, it was observed in 2017 that there was a 6% increase compared to the 
previous year, and a 7.1% increase in turnover (www.ayd.org.tr). The employment 
opportunities provided had something to do with it, as well as the ability to attract 
consumers and offer them a brand new experience, have made AVMs a natural 
part of social life. The fact that the number of inhabitants of some shopping centers 
exceeds the number of cities in Turkey shows us how important these places are 
in commercial terms.The combination of both shopping and non-shopping acti¬ 
vities causes society to attract a wide variety of consumer masses from all levels, 
increasing its influence and duration in leisure time activities. Akat, Ta^km ve 
Ozdemir (2012) emphasize that consumers preferred small grocery stores before, 
while supermarkets, hypermarkets, and shopping centers prefer the latter. 
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Kiireselle^me siirecinde ulus-devlete ili^kin tartifmalar me^ruiyet krizinin yam sira 
devletin i^leyi^i, bkimi, yapilanmasi ve sorunlari ^ozmedeki yeterliligi/yetersizligi iizerine 
de yogunla§mi§tir. Bu yogunla^ma kiiresel siyaset paralelinde devletin donii^umunii temel 
sorun alanlarmdan biri haline getirmi^tir. Tarti^malarin bu yone evrilmesine neden olan 
en onemli geli^meler ise giinumiizde bili^imin ve ileti^imin 90 k hizli saglanmasi, kiiresel 
sermayenin serbest dola^imi, kiiresel pazar ^artlari, kiiresel orgiitlerin yayginla^masi ve 
ozel sektor-kamu sektorii aynmmdan toplam kalite yonetimi ve etkinlige ili^kin anlayi^m 
yoneti^im kavrami ^er^evesinde degi^meye ba^lamasi olarak siralanabilir. Bu kapsamda 
siyasi partilerin kiireselle^me siire^lerinden kaynaklanan devletin yeniden yapilandiril- 
masina ili^kin sorunlara baki^i son derece onemli goriilmektedir. Kiireselle^me eksenli 
olarak devletin yeniden yapilandirilmasi sorununa ili^kin ^oziim yolu iiretilmesi siyasi 
partilerin iktidara gelebilmeleri ve/veya iktidarda kalabilmeleri i^in son derece onemli 
goziikmektedir. Qali^ma Tiirkiye’nin sag siyaseti temsil eden, mecliste yer alan ve bir^ok 
a^idan benzer tabana sahip iki siyasi partisi olan Ak Parti ve MHP ornekleri iizerinden 
yapilmi^tir. Boylece bu iki partinin kiiresel kiireselle^me yakla^imlari ^er^evesinde devletin 
yeniden yapilandinlmasma ili^kin algilari ve siyasi partilerin tabanlari ile olan uyum sii- 
re^lerinin birbirlerini yansitip yansitmadiklarmm goriilmesi hedeflenmi^tir. Bu kapsamda 
karma yontemin kullamldigi bir ^ali^ma yapilmi^tir. Her iki partinin tabanma yonelik 
olarak toplam 14 ilde anket ^ali^masi yapilirken, partileri temsil noktasmdaki kinder 
ile de ayni dogrultuda yapilandirilmi^ miilakat ^ali^malari yapilmi^tir. Boylece kiiresel 
ekonomik sistemle uyumlu politikalar takip eden siyasi partilerin hem parti tabanlari ile 
daha dogrusal politikalar takip ettikleri hem de genel siyasi siire^ ve politikalarda daha 
ba^arih olduklari goriilmii^tiir. 
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Abstract 

In the process of globalization, the debates about the nation-state have fo¬ 
cused on the legitimacy crisis as well as on the functioning, form, structure and 
sufficiency of the state to solve the problems. This concentration has made the 
transformation of the state one of the main problem areas in parallel with glo¬ 
bal politics. The most important developments that have led to the evolution of 
the debate in this direction are the fact that the understanding of total quality 
management and effectiveness in terms of information and communication very 
rapidly, free circulation of global capital, global market conditions, globalization of 
organizations and private sector and public sector is beginning to change within 
the concept of governance sortable. In this context, it is very important that the 
political parties look at the problems related to the restructuring of the state resul¬ 
ting from the globalization processes. The creation of a solution to the question of 
restructuring the state based on globalization seems to be crucial for the political 
parties to stay in power and / or stay in power. Labor representing the right-wing 
politics in Turkey, in the parliament and in many respects has a similar base is 
made out of two political parties. Thus, it was aimed to see whether these two 
parties perceptions of the restructuring of the state and the processes of align¬ 
ment with the political parties’ bases reflected each other within the framework 
of global globalization approaches. As a result of the study, it has been seen that 
the political parties following the policies that are in line with the globalization 
processes have succeeded both in pursuing more linear policies with party bases 
and in general political processes and politics. 
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Ozet 

Bu ^ali^manin temel amaci; Safranbolu’da faaliyet gosteren konaklama i^let- 
melerinde finansal olmayan bilgilerin yonetsel raporlama sisteminde kullanilabi- 
lirliginin belirlenmesidir. Bu ama^la konaklama i^letmelerinde finansal olmayan 
bilgilerin yonetsel raporlama sistemlerinde ne ol^iide yer aldigim belirlemek i^in 
Safranbolu’da faaliyet gosteren konaklama i^letmelerindeki yoneticilerden birin- 
cil veriler anket teknigi ile elde edilmi^tir. Elde edilen veriler SPSS 21 programi 
yardimiyla Frekans analizi, ANOVA ve T-Testi kullanilarak analiz edilmi^tir. 
(Jlali^mada Safranbolu’daki konaklama i^letmelerinin finansal olmayan raporlama 
sistemleri kullandiklari; fakat tarn bir sistematik raporlama yapilmadigi sonucuna 
ula^ilmi^tir. Ayrica finansal olmayan raporlama sistemleri turizm i^letme beige- 
sine sahip i^letmeler tarafmdan daha (;ok benimsendigi tespit edilmi^tir. Farkli 
statiideki konaklama tiirlerinin finansal olmayan raporlama egilimleri arasmda 
anlamli bir farklilik olmadigi sonu^larma da ula^ilmi^tir. Konaklama i^letmelerinin 
rekabet sistemi i^inde tutunabilmeleri i^in sadece finansal raporlama sistemleri 
yeterli olmamaktadir. Bu durumda yoneticilerin i^letmelerinde finansal olmayan 
raporlama sistemlerini de diizenli olarak kullanmalari gerekmektedir. 
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Abstract 

The main purpose of this study is determination of the availability of non-fi- 
nancial information in the managerial reporting system in accommodation industry 
operating in Safranbolu. For this purpose, the primary data from the managers 
of accommodation management operating in Safranbolu were obtained by sur¬ 
vey to demonstrate the extent to which non-financial information is included in 
the managerial reporting systems in the accommodation industry. The data was 
analyzed using Frequency Analysis, ANOVA and T-Test by use of the SPSS21 
program. The study stated that accommodation industries in Safranbolu use the 
non-financial reporting systems; however the result showed that the complete 
systematic reports weren’t recorded. Morever, the non-financial reporting sys¬ 
tems are more often adopted by the enterprises which hold a tourism business 
certificate. Also the resarch shows that there is no significant difference between 
non-financial reporting trends and the types of accommodation in different sta¬ 
tuses. It is needed to state that, financial reporting systems are inadequate itself to 
ensure that accommodation businesses can stay live in the competitive business 
environment. For that reason, the study suggests that the management should 
regularly use the non-financial reporting systems in their businesses. 

Keywords: Accommodation Management, Reporting, Managerial Reporting 
Systems, Non-Financial Reporting. 
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Ozet 

Di^ ticarette, iistiin sektorlerin tespiti ve bu sektorlerin beklenti ve sorun- 
larinin tespiti iilkelerin ihracat sektoriiniin geli^iminde onemli bir role sahiptir. 
Tiirkiye’de ya^ meyve ve sebze sektorii 2015 ve 2016 yilinda 2 milyar dolarin iis- 
tiinde ihracat ger^ekle^tirmi^tir. Tiirkiye geni§ ve verimli ovalara sahip olmasma 
ragmen 2016 yilmda ya? meyve ve sebze ihracatinin toplam ihracata oram sadece 
yiizde 1.5 civarmdadir. Bu ^ali^mada Antalya iline bagli Finike il(;esinde iiretim 
ve ihracat yapan tarimsal firmalarm 43 tanesine ihracat sektoriinde ya^adiklari 
sorunlar hakkmda bir anket uygulamasi yapilmi^tir. Uygulama sonucunda firmalar, 
bolgenin ya^adigi en onemli ihracat sorunlanm hal yasasi ve hukiimetin kendi 
sorunlarim dogru algilayamadigi ^eklinde ifade etmi^lerdir. Ayrica uygulamada 
Anova testi yardimiyla bu sorunlarm ilgili firmalarm ihracat yaptigi dike sayisi 
ve mallarm kurumsal alicilari ile etkile^imi incelenmi^tir. 
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Abstract 

In Foreign trade, determination of advantages sectors and determination 
of expectations and problems of these sectors, countries have an important role 
in the development of the export sector. The fresh fruit and vegetable sector in 
Turkey exports over $ 2 billion in 2015 and 2016. Although Turkey has a wide 
and productive plains. The total exports of fresh fruit and vegetables in 2016 is 
only about 1.5 percent. In this study, a questionnaire about the problems that they 
experienced in the export sector was made to 43 of the agricultural firms that 
produce and export in Finike region of Antalya city. As a result of the companies 
stated that, the most important export problems that the region had experienced 
were the hal law and the government did not correctly perceive their problems. 
In addition, with the aid of the Anova test in practice, the number of countries 
exported by these firms and the interaction with institutional buyers of the goods 
have been examined. 
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Ozet 

Petrol fiyatlarmda meydana gelen degi^imler, hem petrol ihracat^isi hem de 
petrol ithalat^isi ulkelerin makroekonomik degi^kenleri iizerinde etkili olmak- 
tadir. Bu etkiler ulkelerin petrolii elde etme ^ekline (petrol ihracat^isi veya petrol 
ithalat^isi) ve soz konusu ulkelerin geli^im seviyesine gore farklihk gostermektedir. 
Bu (;ah^mada 14 petrol ihracat(;isi iilkenin 2002-2016 yillari arasmdaki ii^er ayhk 
zaman serisi verileri kullanilarak, Brent tipi ham petrol fiyatlannin reel gayrisafi 
yurt i^i hasila (reel GSYIH), tiiketici fiyatlari endeksi (TUFE) ve reel efektif doviz 
kuru (reel DK) uzerindeki etkileri dengeli panel veri yontemleri ile incelenmi^tir. 
Elde edilen panel e^-biitiinle^me ve panel DOES tahmin sonu^lara gore Brent 
tipi ham petrol fiyatlarmdaki arti^ geli^mekte olan ve geli^mi^ petrol ihracat^isi 
ulkelerin biiyumesi iizerinde pozitif etkiye sahiptir. Emirmahmutoglu ve Kose 
(2011) panel nedensellik testi sonu^larma gore geli^mekte olan ve geli^mi^ petrol 
ihracat^isi iilkelerinde Brent tipi ham petrolden GSYIH, TUFE ve Reel DK’una 
dogru Granger anlammda nedensellik tespit edilmekte iken, geli^mekte olan petrol 
ithalat^isi iilkelerde soz konusu nedensellik bulunmami^tir. Bu sonu(;lar Brent 
tipi ham petrol fiyatlarmdaki degi^imlerin kisa ve uzun donemde etkilerinde 
farkhla^ma olduguna i^aret etmektedir. 
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Abstract 

The effects of oil price changes on macroeconomic dynamics are expected to 
be different in oil importing and in oil exporting countries. Changes in oil prices 
the impact of the countries on macroeconomic indicators during research espe¬ 
cially that oil exporter or importer of the said country, we need to pay attention 
to the countries development level. The study uses quarterly data from 2002-2016 
period of 14 oil-exporting countries. In the study, the Real Gross Domestic Pro¬ 
duct (Real GDP), Consumer Price Index (CPI) and Real Effective Exchange Rate 
(REER) variables are used. On the other hand, this paper is analyzed effects of 
Brent crude oil prices to variables which are indicated above. The empirical results 
of the study indicated positive and significant impact of oil prices on economic 
growth (Reel GDP) of developing and developed oil exporter countries. Long-term 
relationship was found between developing and developed oil exporter countries 
Real GDP and Brent crude oil price. As a result of Fisher statistical significance 
level of 5% “Brent crude oil price Reel GDP, CPI and REER is not Granger cause” 
null hypothesis is accepted. Therefore, for oil-exporting developing and developed 
countries Brent crude oil prices has been determined to be the granger cause of 
Growth, exchange rate and inflation 
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Finansal tablolar i^letme i^i faaliyetlerin bir gostergesi olarak ^ali^anlar ve yoneti- 
cilerin etkinligini ol^me ve denetleme amaciyla i^letme sahiplerine yon gosterici oldugu 
kadar i^letme di§i bilgi kullanicilan a^isindan da §irket hakkmda kanaat verici ozellik 
ta^irlar. Giiniimuzde geli^en sermaye piyasalari ve hizli ileti^im olanaklari sayesinde fi¬ 
nansal raporlamanin da ulusal yapisindan ^ikip uluslararasi nitelik kazandigi bir ger^ektir. 
Finansal tablolann kar^ila^tirilabilir ve tarn a^iklayici ozellikte olmalarmm saglanmasi 
amaciyla uluslararasi alanda ba§layan ^ali^malar 1970’li yillardan itibaren siiregeldigi 
goriilmektedir. Ulkemiz a^isindan bu ^ali^malarin ba^langicini Ulusal Muhasebe Stan- 
dartlarinin belirlenmesi siirecinden sonra (1970- 1994) Uluslararasi Finansal Raporlama 
Standartlarma tarn uyum i^in devlet ve ozerk kurulu§ ve kurumlarm faaliyetleri kadar 
muhasebe ve denetim derneklerinin de faaliyetleri olmu^tur. Uluslararasi Finansal Rapor¬ 
lama Standartlannin getirdigi yenilik ve degi^iklikler Tiirkiye Muhasebe Standartlari ve 
Tiirkiye Finansal Raporlama Standartlannin olu^masma yon vermi^tir. Diinya iizerindeki 
iki tarafli ticaretin 90 k tarafli uluslararasi ticarete donii^mesi, Diinya ticaret ve finansman 
alanmda devlet di^i veya uluslararasi nitelige sahip orgiit ve kurulu^larin etkinliklerinin 
artmasi da bu degi^ikliklerdeki onemli etkenlerdendir. Tiirkiye, uluslararasi piyasalarm bir 
par^asi, Tiirk i^letmeleri de bu piyasalarm rekabet giiciinii haiz, etkin ve giivenilir aktorleri 
olmak zorunda oldugu Yeni Tiirk Ticaret Kanunu gerek^esinde a^ik^a ifade edilmektedir. 
Dolayisiyla Tiirkiye’de ya^anan siire^ incelendiginde, uluslararasi diizenlemelerin ulusal 
muhasebe standartlarmi belirledigi ve degi^tirdigini ortaya koymaktadir. Ulkemizde 
hazirlanan ve uygulanan ilk standart Tekdiizen Hesap Plani uygulamasidir. Bu ^ah^mada; 
Tekdiizen Hesap Planmdan Yeni Tiirk Ticaret Kanunu uygulamaya konmasma kadar gepen 
siire^te dikkat ^eken teblig ve bildiriler finansal raporlama standartlannin olu^umunda 
hirer kilometre ta^i olarak nitelenerek hafizalarda yer almasi gerektigi vurgulanmi^tir. 
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Abstract 

Financial statements are indicative of in-house activities as well as a guide to business 
owners to measure and audit the effectiveness of employees and managers, as well as per¬ 
suasive about the company in terms of non-business users. Today, thanks to the emerging 
capital markets and rapid communication possibilities, it is a fact that financial reporting 
has also emerged from the national structure and acquired international character. The 
studies starting from the international arena have been continuing since the 1970s in order 
to ensure that financial statements are comparable and fully descriptive. From the point of 
view of our country the beginning of these studies has been the activities of accounting 
and auditing associations as well as the activities of state and autonomous institutions and 
institutions in order to fully comply with the International Financial Reporting Standards 
(1970-1994) after determining the National Accounting Standards. The innovations and 
amendments introduced by International Financial Reporting Standards have led to the 
formation of Turkish Accounting Standards and Turkish Financial Reporting Standards. 
The transformation of bilateral trade on the world into multilateral international trade, 
the increase in the activities of non-state or international organizations in the field of 
world trade and finance are also important factors in this change. It is clearly stated on 
the grounds of the New Turkish Commercial Code that Turkey is competitive power as 
part of international markets and Turkish businesses have to be active and reliable actors 
of these markets. Therefore, when examining the process in Turkey it is clear that interna¬ 
tional regulations have set and changed national accounting standards. The first standard 
prepared and implemented in our country is The Application of the Uniform Chart of 
Accounts. In this study; From the Uniform Chart of Accounts to the implementation of 
the New Turkish Commercial Code, it has been emphasized that the notifications and 
declarations which are noteworthy in the process should be described as milestones in 
the formation of financial reporting standards. 
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Ozet 

Uluslararasi vergi uyu^mazliklarinin onemli bir problematigi olan ^ifte ver- 
gilendirme, vergi idarelerinin istisna ve muafiyet gibi ^oziim yollanna ragmen 
vergilendirme yetkisinin tahisisi kesinle^mediki;e ^oziilemeyen bir sorundur. 
Ulkeler bu sorunu vergi yetkisi tahsisini saglayan (;ifte vergilendirmeyi onleme 
anla^malari ((^VOA) akddederek gidermeye ^ali^irlar ve genelde de bu anla^malar 
i^in uluslararasi kurulu^larin uzun mesailer harcayarak olu^turduklari model 
anla^malari benimserler. (^VOA’lari uluslararasi vergi uyu^mazliklarmm ^oziime 
kavu^turulmasmda temel (joziim metodu olarakkar^ilikli anla^ma usulunii (KAU) 
tercih etmektedir. KAU, iilkelerin mali idarelerini bir araya getirerek vergilendirme 
yetkisinin tahisisini ger^ekle^tiren ilimli bir metoddur. Soz konusu uyu^maz- 
lik iizerinde mali idarelerin, ba^ka herhangi bir taraf olmadan kar^ilikli olarak 
gorii^mesi, (;ok biiyiik maliyet gerektirmemesi, idarelere ait bilgilerin rahatlikla 
payla^ilmasi KAU’niin avantajli tarafmi olu^turuken, miikellefin bu siirecin di- 
^mda kalmasi, mali idarelerin soz konusu anla^mazlik iizerinde bir anla^maya 
varma zorunluluklarmm olmamasi, miikellefin i^ hukuk yollanna ba^vurma 
hakkmdan feragat etme ?arti aranmasi, hukuki degil de siyasi bir siire^ olmasi 
dezavantijli tarafmi olu^turmaktadir. ^iiphesiz politik ve ekonomik olarak gii^lii 
olan dike digeri kar^ismda avantajli durumunu kullanacaktir. Dolayisiyla boyle 
bir surece egemen olan unsurun siyaset degil de hukuk olmasi i(;in tahkim yolu 
one surulmu^tur. Tahkim duzenlemesi, KAU’ne etkinlik kazandiracagi du^uncesi 
ile (^VOA’nin bir ^oguna temel te^kil eden OECD’nin Model Anla^ma metninde 
de yerini almi^tir. Bu bildiride uluslararasi vergi uyu^mazlakliranm alternatif bir 
(;6zum yolu olarak tahkimin diger (;6zum yollari i(;erisindeki durumu, anayasal 
olarak degelendirilmesi ve Turkiye’deki gelecegi ele almacaktir. 
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Abstract 

Doubletaxation, a major problem of international tax disputes, despite the 
solution of tax administrations such as exception and exemption, a question that 
cannot be resolved unless the authorization of the taxation authority is finalized. 
Countriestrytoresolve this problem by signing agreements to prevent double taxation 
that allocate tax authority. In general, model agreements are adopted forthese agree¬ 
ments, which in ternational organizations are creating on longwork. The agreement 
stop revent double taxation prefers mutual agreement procedurs the main solution 
method in resolving international tax disputes. The mutual agreement procedure 
is a moderate method of allocating the taxation authority by bringing the financial 
administrations of the countries together. Mutual consultation of financial authorities 
on the dispute without any other party, not having a very high cost, tax payerout 
of this process, information about administrations can be easily shared are advan¬ 
tageous aspects of mutual agreement procedure. Tax payers are out of this process, 
financial authorities do not have to agree on dispute, to waive the right to apply for 
tax payer domestic remedies, it is not a legal but a political process are creating a 
disadvantageous direction. Certainly, a country that is politically and economically 
strong will use its advantageous position against the other.Therefore, in this process 
the way of arbitration has been put forward in order for the dominant component 
to be law, not politics. The arbitration regulation, was included in the text of the 
Model Agreement of the OECD, which constitutes a basis for the Convention on 
the Elimination of Double Taxation and the Treaty on Mutual Agreement. In this 
declaration, as an alternative remedy for international tax disputes, the situation in 
the other remedies of the arbitration, its constitutional assessment and its future 
in Turkey will be discussed. 
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Ozet 

Ekonomik olarak (;ok boyutlu bir donii^iim siirecine yol a^an bilimsel ve 
teknolojik geli^meler giinliik ya^amm her alamnda bilgisayar kullanimini zorunlu 
hale getirmi^tir. Boylece uluslararasi ticarette elektronik ticaret (e-ticaret) stratejik 
bir onem kazanmi^ firmalar, iilkeler, bununla birlikte bolgesel ve uluslararasi 
kurulu^lar a^ismdan gozardi edilemeyecek oneme sahip olmaya ba^lami^tir. Hem 
orgiitsel hem de bireysel diizeyde ticari siire^leri kapsayan e-ticaret, bu alanda 
iiretilmi^, i^lenmi^ ve aktarilmi^ her tiirlii sayisal veri, metin, ses ve gorsel imajla- 
rm i^lenerek ve aktarilmasma dayanmaktadir. Hal boyle olunca e-ticaretin, ba^ta 
tiiketidnin korunmasi, rekabet, finans, odeme sistemleri ve vergilendirme olmak 
iizere, yasal diizenlemeler, fikri, smai ve ticari miilkiyet haklari, uyu^mazbklarm 
sona erdirilmesi, giivenlik, v.b. konularla da ilgisi bulunmaktadir. (^ab^mada, Tiir- 
kiye e-ticaret sektoriiniin ekonomideki yerini tespit etmek, e-ticaretin geli^tirilmesi 
i^in yapilmasi gerekenleri belirlemek ama^lanmaktadir. Bu ama^ dogrultusunda, 
(jab^ma ii^ boliimden olu^maktadir. Ilk olarak, diinyada ve Tiirkiye’de e-ticaretin 
geli^me siireci ve mevcut durumu aktarilmakta ikinci olarak, e-ticaretin ekono¬ 
mideki onemine yer verilmektedir. U^iincii olarak sonu^ boliimde, Tiirkiye’de 
e-ticaretin geli^mesi i(;in ba^ta sektor ve idari yapi arasmda etkin bir ileti^imin 
saglanarak mevzuatm sektoriin geli^imini destekleyecek ^eklilde diizenlenmesi 
gerekliligi ifade edilmi^tir. Ayni zamanda teknik alt yapmm iyile^tirilmesi, e-ti¬ 
caretin oniinde onemli bir engel olarak goriilen giiven sorunun ^oziilmesi i^in 
dijital okur yazarbgm artirilmasi yoniinde tespitler yapilmi^tir. 
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Abstract 

Scientific and technological developments leading to an economically multi-dimensional 
transformation process have made the using of computers necessary in every field of everyday 
life. Thus, in international trade, electronic commerce (e-commerce) has gained a strategic 
importance and has begun to have a notion that can not be overlooked in terms of companies, 
countries, as well as regional and international organizations. E-commerce, which includes 
business processes at both organizational and individual levels, is based on the processing and 
transmission of all kinds of digital data, text, sound and visual images produced, processed 
and transmitted on this field. As such, e-commerce is also concerned with topics such as 
legal regulations, intellectual, industrial and commercial property rights, dispute settlement, 
security, in particular consumer protection, competition, finance, payment systems, taxation 
and etc. In the study, it is intended that to determine the place of Turkey in the economy 
of the e-commerce industry and to determine what should be done for the development of 
e-commerce. For this purpose, the study consists of three sections. First, in the world and in 
Turkey of e-commerce development process and current status are indicated. Secondly, the 
importance of e-commerce for the economy is mentioned. Thirdly, in conclusion, effective 
communication should be provided, especially between the sector and the administrative 
structure for the development of e-commerce in Turkey and it is necessary to regulate the 
legislation to support the development of the sector. At the same time,there have been deter¬ 
minations to increase digital literacy in order to improve the technical infrastructure and to 
solve the trust problem, which is seen as a major obstacle to e-commerce. 
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Ozet 

Petrol fiyatlarmm hisse senedi piyasalarma etkileri devam eden ara^tirma 
konusudur. Literatiirde ^ah^malarm biiyuk ^ogunlugu petrol fiyatlarmm borsaya 
etkilerinin daha (;ok geli^mi^ dike i^in yapildigi gorulmektedir. Bu ^ah^mada, 
petrol fiyat degi^imlerinin geli^mi^ ve geli^mekte olan 4 Asya ulkesinin (Japonya, 
Guney Kore, Malezya ve Singapur) borsalanna etkileri ara^tirilmi^tir. Ocak 1990 
- $ubat 2017 donemine ait aybk verilerin kullamldigi bu ^ab^mada zaman serisi 
analizinden VAR modeli kullanilmi^tir. Bu kapsamda etkinin ara^tirilmasi i(;in 
genelle^tirilmi^ etki tepki fonksiyonu ve varyans ayri^tirma analizleri uygulanmi^- 
tir. Uali?rna bulgularma gore petrol fiyat degi^imlerinin piyasalari farkb ^ekilde 
etkiledigi gorulmektedir. 
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Abstract 

The effects of oil prices on the stock markets is the subject of ongoing re¬ 
search. The great majority of studies in the literature show that oil prices have a 
greater impacts on the stock market for developed countries. In this study, the 
effects of oil price changes on the stock exchanges of 4 developed and developing 
Asian countries (Japan, South Korea, Malaysia and Singapore) were investigated. 
In this study, monthly data for the period January 1990 to February 2017 were 
used and the VAR model was used as a time series analysis. In this content, the 
generalized effect-response function and variance decomposition analysis have 
been applied to investigate the effect. The results indicate a marked difference 
between the markets of stock markets and the response to oil price shocks. 
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Ozet 

Toplam kalite yonetimi yakla^imiyla birlikte, yonetim literatiir’iin de bir^ok yeni 
kavramlar yer almaya ba^lami^tir. Bunlar arasinda; siire^ ve mii^teri odakli olmak oncelikli 
ve onem verilen kavramlar olarak kar^imiza ^ikmaktadir. Bu iki kavramin giiniimuzde 
onem kazanmasmm nedenleri arasinda; i^letme yonetimince tarn anla^ilip uygulandigmda, 
i^letmenin alanmda rakiplerine gore rekabet avantaji saglamasi soz konusu olabilecegi 
gibi, i^letmenin ya^am siiresinin uzamasma da katki saglayabilecektir. Siire^ odakli 9 a- 
li§an i^letmeler; bilim ve teknolojideki geli^meleri, mii^teri ihtiya^larini ve bu ihtiya^larin 
gelecekte alabilecekleri ^ekli yakmdan takip etmek ve siiratle uygulamaya koymak zorun- 
dadirlar. Entellektiiel sermayenin en onemli unsurlarmdan biri olan mii^teri sermayesi, 
en zor ula^ilan ve ayni zamanda elde tutulmasi da en zor olandir. i§letmelerin;mu§teri 
sermayesinin en onemli unsuru’nun bilgi oldugunu dikkate alarak, mii^teri ile birlikte 
^ali^malari, iiriin ve hizmet iiretme siirecinde mii^teriye yetki vermeleri, mii^teriye ozel 
mal ve hizmet iiretmeleri, proaktif davranarak pazar ko^ullarina kolay yanit vermeleri 
mii^teri bagliligim arttirabilecektir. Her sektorde oldugu gibi lojistik sektoriinde de mii^teri 
odaklilik onemli bir yere sahiptir. Lojistik i^letmelerin, inovasyon ^ali^malarina agirlik 
vermeleri ve teknolojik geli^meleri yakmdan takip etmeleri, mii^teri ili^kilerini geli^tirme- 
leri mii^teri sermayelerine olumlu katki saglayabilecektir. Bu baglamda “Butik Lojistik” 
kavrami farkli bir uygulama olarak kar^imiza ^ikmaktadir. l^letme ve mii^teri arasinda 
normal ^ali^ma §artlari ve uygulamalari di^inda, ozel veya spesifik bir lojistik faaliyetin 
daha once uygulamada olmayan, ancak i^letme tarafmdan sadece, hizmet verdigi mii^teri 
i^in uygulamaya koydugu bir hizmet ^ekli olarak tammlanan Butik Lojistik ile lojistik 
i^letmelerinde kaliteli hizmet alamayan, ozellikle kii^iik ve orta okekli i^letmelerin, hiz¬ 
met kalitelerinin arttinlmasi, memnuniyet oranlarmin yiikseltilmesi, ah^ilagelmi^ lojistik 
hizmetlerinin di^inda ozel ve butik hizmet verilerek mii^teri sadakati’nm saglanmasi he- 
deflenmektedir. Bu ^ah^ma ile Butik Lojistigin ilk uygulayicilarmdan olan Siirat Lojistik 
A.§. yoneticileri ile yapilandirilmi^ gorii^meler yapilmi^ ve uygulama yontemleri, i^letmeye 
sagladigi katki ve diger boyutlari incelenmi^tir. Inceleme sonucunda; bu yontemin sadece 
kar ama^h olmadigi, be^eri ili^kileri de geli^tirmeyi sagladigi, ozel lojistik teslimatlar, depo 
i^i ozel uygulamalar, maliyet du^uriicii ^ah^malar, lojistik dani^manhk vb. yontemlerle 
i^letmeye rakiplerine gore bir avantaj sagladigi belirlenmi^tir. 
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Abstract 

Along with the total quality management approach, the management literature is 
beginning to include many new concepts. These include; process and customer-oriented 
are confronted as concepts that are given priority and importance. Among the reasons 
why these two concepts gain importance today; if fully understood and applied in busi¬ 
ness management, it may be possible to provide competitive advantage according to the 
competitors in the field of the operator, or it may contribute to the longevity of the life 
of the business. Process-oriented businesses; the developments in science and technology 
have to follow customer needs and the way that these needs can take place in the future 
and put them into practice rapidly. Customer capital, which is one of the most important 
elements of intelligent capital, is the hardest to reach and the hardest to hold at the same 
time. Considering that the most important element of the client’s capital is the informa¬ 
tion of the enterprises, working together with the customer, empowering the customer 
in the process of producing products and services, producing special goods and services 
for the customers and responding easily to market conditions by acting proactively can 
increase customer loyalty. As in every sector, customer orientation is an important factor 
in the logistics sector. Logistics companies should focus on innovation studies and keep 
up with technological developments and develop customer relations can contribute po¬ 
sitively to customer capital.In this context, the concept of “Boutique Logistics” emerges 
as a different application. In addition to the normal working conditions and applications 
between the business and the customer, a special or specific logistics activity is defined as 
a service that is not implemented before but applied only by the business to the customer 
that it serves. With Logistics, it is aimed to increase the quality of services, increase the 
satisfaction rates, to provide customer loyalty by providing special and boutique services 
besides conventional logistics services. With this study, the first practitioners of Boutique 
Logistics, SiiratLojistik A.§. managers were interviewed and their implementation met¬ 
hods, contribution to the operation and other dimensions were examined. As a result of 
the investigation; special logistics deliveries, special in-store applications, cost-cutting 
exercises, logistics consultancy, etc. that this method is not merely for profit, it has been 
determined that it provides an advantage over the opponents in terms of methods. 
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Ozet 

Savunma sistemlerini geli^tirme ve tedarik siireci, iilkelerin sahip oldugu en yiiksek tek- 
nolojinin kullamlmasim, biit^e, yeti^mi^ insan giicii ve diger unsurlarm e^zamanli planlanarak 
aktanlmasim ve bir^ok kurumun katilimini gerektiren uzun ve karma^ik giri^imleri biinyesinde 
barmdirmaktadir. Tehditlerin belirsizHgi ve degi^kenligi dolayisiyla soz konusu giri^imlerin gerek 
sayismm, gerekse karma^iklik seviyesinin artmasi, savunma projelerinde, dolayisiyla iilkelerin 
sahip olmayi planladigi savunma yeteneklerinde sapmalar ya^anmasma neden olabilmektedir. Bu 
durum, savunma planlama siirecinde gorevli payda^larm kurum ki ve kurumlar arasi birtakim 
diizenlemeler yapmasim gerekli kilmaktadir. Bildiri ^ali^masi kapsamda, 90 k sayida projenin 
ortak bir fayda gozetilerek merkezi bir anlayi^la yonetilmesi olarak ozetlenebilecek program 
yonetimi anlayi^mm, savunma projelerinde uygulanabilirligi incelenmi^tir. Savunma sanayii 
geli§mi§ iilkelerin ger^ekle^tirdigi bazi proje ve program uygulamalari ve ya^anan sapmalar, 
uluslararasi program yonetimi standartlarmdan yola ^ikilarak degerlendirilmeye ^ali^ilmi^tir. Bu 
baglamda, iilkemizin savunma tedarik siirecinde, program yonetimine ili^kin ya^anan sorunlari 
ve ger^ekle^tirilen ^ali^malari ortaya koymak, ^oziime yonelik oneriler sunmak maksadiyla, ara§- 
tirma yontemi olarak derinlemesine gorii^me siireci planlanmi^tir. Savunma sanayiinin kamu ve 
ozel sektorde faaliyet gosteren temsilcileri ve ilgili uzman ki^ilerle ger^ekle^tirilen gorii^melerden 
yararlanarak, savunma programlanm kurumlar iistii bir yakla^imla, diger payda^larla i^birligi 
kinde, program omiir devri boyunca yonetebilecek bir program odakli Savunma Kaynak Plan¬ 
lama ve Yonetim Model! onerilmi^tir. Sonu^ olarak, askeri kurumlarm yam sira iiniversitelerin, 
ara^tirma kurulu^larmm, tedarik kurumlarmin ve savunma sanayii temsilcilerinin matriks bir 
ili^kiler agi olu^turularak projelerin yonetiminde sorumluluk almasi ve iilkelere ozgii bir savunma 
program yonetimi yapismm olu^turulmasma yonelik ^ikarimlarda bulunulmu^tur. Program 
yonetimi anlayi^mm savunma projelerinde uygulanabilirliginin, proje yonetiminde kurum ve 
iilke ^apmda belirli bir olgunluga ula^ilmasma, proje ve program altyapisma sahip yeti^mh 
program ekibine, harekat onceliklerini ve program yonetim felsefesini esas alarak programm 
ba^arisma katki saglayacak bir denetim anlayi^ma ve yillar siiren program siirecinde degi^ime 
esneklik taniyan yasal diizenlemelere, kurumlar arasi diizeyde ^evik yonetim yakla^imlarmm, 
ozellikle risk, fayda, payday ve stratejik ili^kiler yonetimi anlayi^mm tiim payda^lari kapsayacak 
§ekilde kiiltiirel olarak yerle^mesiyle saglanabilecegi degerlendirilmhtir. 
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Abstract 

Defense acquisition process contains initiatives aiming to maintain defense 
capabilities needed, by making use of the most sophisticated technologies un¬ 
der legal and financial constraints. Increasing number and complexity of those 
initiatives and also the necessity of developing them integratedly causes defense 
projects to deviate to a certain extent. In this study, following a brief discussion on 
the deviations of defense projects in terms of defense planning process. Program 
Management Approach, which may be defined briefly as managing a number of 
complicated projects for deriving common interests has been introduced. Then, 
the applicability of program management approach, (whose standards have been 
set by Projects Management Institute), has been examined in subject planning 
process regardless of acquisition methods. Face-to-face interviews with the project 
management professionals in Turkey have been conducted by using depth-in¬ 
terview method to assess the awareness level of program management and infer 
about the compatibility of program management to defense planning environment. 
Following that, an alternative governance model which is based on the program 
management concept has been proposed, in order to manage defense resources 
in a more organized way. As a consequence, a number of inferences about the 
applicability of program management approach have been made in consideration 
of this research and interviews. 

Keywords: Defense Industry, Defense Acquisition, Program Management, 
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Ozet 

Giinumiizde i^letmeler kurulu? ama^larmdan biri olan kar elde etme ile 
birlikte faaliyette bulunduklari sektoriin en iyisi, lideri olmayi hedeflemekte ve 
istemektedirler. Bu hedefe ula^abilmek i^inde devamliligi olan bir ba^ariyi ya- 
kalamak durumundadirlar. Bu ^ali^mada; devamliligi olan, surduriilebilir bir 
ba^ariyi yakalamada kaliteli ve tarafsiz bir muhasebe denetiminin onemi ve etkisi 
anlatilmi^tir. (^ah^mada; Muhasebe, Denetim, Muhasebe Denetimi, Surdiiriile- 
bilirlik ve Surduriilebilir ba^ari gibi (;ah^manm temelini olu^turan kavramlarla 
ilgili yapilan literatiir taramasi sonucunda bu kavramlar detayh olarak a(;iklanmi§ 
ayrica bu kavramlarm diinyadaki ve iilkemizdeki tarihsel geli^imine deginilmi^tir. 
Son boliimde ise faaliyette bulunan ornek bir i^letmenin yilhk mali tablolarmm 
analizi yapilmi^, yapilan bu analizin sonu^larma yer verilmi^ ve bu sonu^lar de- 
gerlendirilmi^tir. Yapilan inceleme, ara^tirma ve analizlerin sonucunda firmalarm 
surduriilebilir bir ba^ariyi yakalamalari, kaliteli ve hesap verilebilirligi olan bir 
muhasebe sisteminin kurulmasma ve bu sisteminin belirli donem arahklariyla 
denetlenmesine baghdir. Devlet tarafmdan zorunlu olarak yapilan denetim di^mda 
i^letmelerde en az 6 ayhk donemler halinde kendi i^ denetimlerini bagimsiz de¬ 
netim ^irketlerine yaptirmalari ve yapilan denetimin sonu(;larmi degerlendirerek 
faaliyetlerini bu degerlendirmeler i^igmda siirdiirmeleri hedeflenen siirdiiriilebilir 
ba^ariyi yakalamalarim saglayacaktir. (^ah^mamn son boliimiinde ornek olarak 
ahnan i^letmenin mali tablolarma yapilan mali analizin sonu^larma bakildigmda 
^uan faaliyet gosterdigi sektoriin onciileri arasmda bulunan firmamn bu ba^ariya 
ula^masmda kaliteli bir muhasebe sistemi ve muhasebe alt yapisma sahip olma- 
smm yaninda bu sistemin denetlenebilir olmasi ve bu denetimlerin sonu^larmm 
degerlendirilerek firmamn faaliyet ve uygulamalarmm bu sonu^larm i^igmda 
yapilmasmm etkili oldugu tespiti yapilmi^tir. 
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Abstract 

Nowadays, enterprises are aiming to be the leader of the sector in which 
they operate, together with profit making which is one of the objectives of the 
organization. To achieve this goal, they have to catch up with a continuing suc¬ 
cess. The objective of this study is to describe the importance and effect of a 
quality and impartial accounting audit in achieving a sustainable success. In this 
study; Concepts that constitute the basis of work such as Accounting, Auditing, 
Accounting Auditing, Sustainability and Sustainable Achievement, and the his¬ 
torical development in the world and in our country has been explained in detail 
as a result of the literature survey. In the last section, an analysis of the annual 
financial statements of a sample operating company is made, the results of this 
analysis are given, and these results are evaluated. As a result of the research, 
analysis and analysis, to achieve a sustainable success, companies must establish 
an accounting system with high quality and accountability, and to monitor this 
system at certain period intervals. Other than compulsary audit required by the 
state, enterprises must be audited by independent audit firms at least 6 months 
intervals. Enterprises shall be able to achieve sustainable success in the lights of 
these audit results. In the last part of the study, the result of the financial analysis 
of the financial statements of the enterprise taken as an example shows that the 
success of the company, which is one of the pioneers of the industry, not only has a 
high quality accounting system and accounting infrastructure but also this system 
can be audited and the results of these audits are evaluated and the findings are 
determined to continue its activities in the lights of these results. 

Keywords: Accounting, Accounting Audit, Sustainability, Gel Code: M40, 
M41, M42 
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Ozet 

Kiireselle^en bir diinyada kaynaklann sinirli olmasi, teknolojik geli^melere bagli olarak 
imkanlann artarak devam etmesi, iilkeleri tarim toplumu olmaktan ziyade sanayile^en bir 
toplum haline getirmi^tir. Dolayisiyla geli^mekte olan iilkeler arasinda yer alan Tiirkiye’nin 
de kureselle^meyle birlikte tarim sektoriinden belirli donemlerde uzakla^ma egilimi oldugu 
goriilmektedir. Bu durum 1970-2016 donemi i^in incelendiginde tarim gelirlerinin, GSYIH 
i^indeki payi zaman zaman azalmi^ olsa da, artarak devam eden bir seyir izledigi soylenebilir. 
Bu nedenle Tiirkiye’nin tarim gelirleri ile ekonomik buyiime arasindaki ili^kinin incelenmesi 
onem arz etmektedir. Ayni zamanda diinyamn en biiyiik tanmsal ve gida iiriinleri ihracat^isi 
olan iilkeler arasinda diinya ikincisi konumuna gelen Hollanda’da, tarim sektorii giderek onem 
kazandigi goriilmektedir. Kiireselle^en diinyada tarim sektoriinden ziyade sanayi sektoriine 
onem vermeye ba^layan Turkiye ile yenilik^i tanmsal teknoloji sayesinde tarim sektoriiniin 
oneminin giinden giine arttigi Hollanda’nm tarim gelirlerinin biiyiime ile olan ili^kilerinin 
nasil oldugu merak konusu uyandirmaktadir. Dolayisiyla bu ^ali^ma, Turkiye ve Hollanda’da, 
tarim gelirlerindeki biiyiime ile ekonomik biiyiime arasindaki ili^kiyi incelemek adma yapil- 
mi§tir. Bu dogrultuda ^ali^mada, 1970-2016 donemi tarim gelirleri biiyiimesi ve ekonomik 
biiyiime verileri kullanilarak Tiirkiye ve Hollanda i^in zaman serisi analizi yapilmi^tir. Yapilan 
^alifma sonucunda, her iki iilkenin gerek ekonomik biiyiime gerekse tarim gelirleri biiyiimeleri 
duragan bulunmu^tur. Degi^kenler arasindaki dinamik ili^kinin belirlenmesi amaciyla; Sims 
(1980) simetrik VAR, Hatemi-J (2014) asimetrik VAR analizleri ile Granger (1969) ve Hatemi-J 
(2012) asimetrik nedensellik analizi kullanilmi^tir. Elde edilen bulgular Tiirkiye i^in iki de- 
gi§ken arasinda hem simetrik hem de negatif asimetrik etki baglammda tarim gelirlerinden 
ekonomik biiyiimeye dogru bir etkinin (nedenselligin) oldugu yoniindedir. Ancak pozitif etki 
i^in nedenselligin ^ift yonlii oldugu bulunmu^tur. Ampirik bulgular Hollanda i^in durum 
farkh oldugunu ortaya koymaktadir. Hollanda i^in simetrik etkinin olmadigi sonucu elde 
edilmi^tir. Ancak hesaplanan asimetrik etki sonu^lari incelendiginde ise, Hollanda i^in de 
tarim gelirlerinden ekonomik biiyiimeye dogru bir etki oldugu ve bu etkinin pozitif ^oklar 
baglammda daha gii^lii oldugu sonucuna ula§ilmi§tir. Dolayisiyla Hollanda i^in tarim gelirleri 
ile ekonomik biiyiime arasinda asimetrik etkinin varhgmdan bahsedilebilir. 
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Abstract 


In a globalizing world, the limited availability of resources, the increasing availability 
of opportunities depending on technological developments, have render the countries an 
industrialized society rather than an agricultural society. Therefore Turkey, which is among 
the developing countries, is observed that there is a tendency to move away from the agri¬ 
cultural sector in certain periods within globalization. When examined for the period 1970- 
2016, it can be said that the share of agricultural incomes in GDP is decreasing from time 
to time, but I tcontinues to increase.Therefore examining the relationship betweenTurkey’s 
agricultural incomes and economic growth is important. At the same time, the agricul¬ 
ture sector is becoming increasingly important in the Netherlands, which is the world’s 
second largest agricultural and food exporter in the world. In a globalized world, how the 
relationship between agricultural income and economic growth of Turkey, which raises the 
industry sector rather than the agricultural sector, and Netherlands, which in the innovative 
agricultural technology through the growth of the agricultural sector has increased day by 
day, is raisescuriosity. Therefore this study is made on be half of examining the relationship 
between economic and agricultural income growth in Turkey and the Netherlands. In this 
respect, in the study, using agricultural income growth and economic growth data in 1970- 
2016 periods, time-series analysis was conducted for Turkey and the Netherlands. As a result 
of the applied unit root tests, economic growth and agricultural incomes growth was found 
to be stationary, for both countries. In order to determine the dynamic relationship between 
the variables; Sims (1980) symmetric VAR, Hatemi-J (2014) asymmetric VAR analyzes and 
Granger (1969) and Hatemi-J (2012) asymmetric causality analyzes were used. According to 
the findings, there are both symmetric and asymmetric affects proper (causation) from agri¬ 
cultural income to economic growth relationship between two variables for Turkey. However 
it was found that the causality is bi-directional for a positive effect. Empirical findings reveal 
that the situation is different for the Netherlands. It is found that there is not a symmetrical 
affects for Netherlands. However, when the calculated a symmetric affect results are exami¬ 
ned, it is concluded that the Netherlands has an affect from agricultural income growth to 
economic growth relationship between two variables, and this effect is stronger as part of 
positive shocks. Consequently, for Netherlands, the existence of asymmetric effect between 
agricultural income and economic growth can bementioned. 
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Ozet 

i^letmeleri, gelecek vizyonlanna ta^iyan geli^tirdikleri stratejileridir. Ust yone- 
timin belirledigi bu stratejiler i^letme fonksiyonlannin da yol haritalaridir. Gelecek 
vizyonunu sayisal hedeflere donu^tiiren fonksiyonel stratejiler siire^ iyile^tirme 
proJELeri ile uygulanmaktadir. Alti Sigma, istatistiki ara^lar kullanarak siire^ 
varyasyonunu azaltmayi/yok etmeyi hedefleyen bir tekniktir. Yalin uretim ise; 
siire^ ve deger analizleri ile siirekli iyile^tirmeler yaparak kayiplari azaltmaya ve 
mii^teri ihtiya^ ve beklentilerini kar^ilamaya yonelik bir uretim sistemidir. Yalin 
uretim baki^ a(;isi ile bakildigmda, i^letmenin rekabetg;! avantaji, deger yaratmak, 
Alti Sigmamn baki§ a^isi ile de dii^iik maliyettir. Toplam kalite yonetimine daya- 
nan ve bir^ok ayri ozellikleri olan bu iki teknik aslmda birbiri ile olduk^a ili^ki- 
lidir. Yalin uretim, bir i^letmenin iyile^tirme programlarmm yurutiiciisu olarak 
stratejiye katkida bulunurken, Alti Sigma, iyile^tirme programim hizlandiracak 
ara(;lari sunmaktadir. Ancak her teknigin de kendilerine ozgii eksik yonleri ve 
simrlari vardir. Bunlari ortadan kaldirmak iqn bu iki araci biitiinle^ik bir ^ekilde 
uygulamak istenilen amaca daha etkin ve hizli bir ^ekilde ula^masmi saglayacaktir. 
Sonu^ta i^letme i(;in uzun vadeli ve kalici faydalar saglanacaktir. Bu ^ali^mada, 
Yalin Uretim ve Alti Sigmamn entegrasyonu olan Yalin Alti Sigma yonteminin 
ba^arisi anlatilmi^tir. Literatiir ara^tirmasi ile Yalin Alti Sigma proJELeri uy- 
gulayan firmalarm sektor bazmda incelenmesi yapilip, diger siire^ iyile^tirme 
yontemlerine gore avantajlan ve iistiin yonleri rakamsal sonu^larla tarti^ilacaktir. 
Ama(; Yalin alti sigma proJELerinin farkli sektorlerde yuriitiilmesini te^vik etmek 
ve ba^arismm bagli oldugu faktorlere dikkat ^ekmektir. 
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Abstract 

What carries businesses into their future vision is the strategies they develop. 
These strategies determined by top management are also roadmaps for business 
functions. Functional strategies that translate a future vision into numerical tar¬ 
gets are implemented through process improvement projects. The Six Sigma is 
a technique aiming to reduce/eliminate process variation by applying statistical 
tools. As for lean production, it is a manufacturing system for waste reduction 
by making constant improvements through process and value analyses, and thus, 
meeting the needs and expectations of customers. From the perspective of lean 
production, a business’s competitive advantage is value creation while it is low 
cost from a Six Sigma viewpoint. These two techniques based on total quality 
management and having many distinct features are actually quite interrelated. 
While lean production contributes to the strategy by implementing improvement 
programs in the business. Six Sigma provides the tools to speed up improvement 
program. However, both techniques also have their distinctive shortcomings and 
limits. Applying a combination of the two tools to eliminate these shortcomings 
and limits will help to achieve the desired goal in a more efficient and faster 
way. It will eventually bring long-term and permanent benefits to the business. 
This study explores the success of the Lean Six Sigma method, a combination 
of Lean Production and Six Sigma. The firms that implement Lean Six Sigma 
projects through literature research have been examined sector by sector and 
their advantages and superior aspects compared to other process improvement 
methods have been discussed with numerical results. Purpose to encourage Lean 
Six Sigma projects to run in different sectors and to draw attention to the factors 
to which success depends. 
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A^iklama: D 15 Ticaret alaninda “D 15 Ticaret Sorumlusu” mesleginin (Seviye. 5) Ulu- 
sal Meslek Standardi ve Ulusal Yeterliligi Mesleki Yeterlilik Kurumu (MYK) tarafindan 
yayinlanmi^tir. Standart, Tiirkiye Ihracat^ilar Meclisi (TIM) tarafindan hazirlanmi§ ve 
MYK Sektor Komitesi tarafindan onaylanmi^tir. Mersin Ticaret ve Sanayi Odasinm ha- 
zirladigi D 15 Ticaret Sorumlusu Ulusal Yeterliligi ise, alanla ilgili akademisyen ve sektor 
profesyonellerinin gorii^leri almdiktan sonra MYK sektor komitesi tarafindan incelen- 
mi§, MYK Yonetim Kurulu tarafindan onaylanip yaymlanmi^tir. Meslek standardi, “D 15 
Ticaret Sorumlusu’nun sahip olmasi gereken bilgi, becerileri; iistlenecegi temel gorevleri, 
bu gorevlerin i^lemlerini ve her bir i^lemin ba^arim okiitiinu belirlemektedir. Ulusal 
Yeterlilik ise, adaylarm “Di§ Ticaret Sorumlusu” mesleginde ba^arili olmak i^in gereken 
niteliklere sahip ve yeterli olup olmadigim belirlemekte ve yeterliligini ge^erli bir beige 
ile kamtlamasma olanak vermektedir. Bu standardm gerektirdigi bilgi, becerilere sahip 
olanlar ve meslegin gerektirdigi yeterliligi kanitlayanlar, “Di§ Ticaret Sorumlusu” olarak 
istihdam edilmektedir. 

Qali^manin Amaci ve Kapsam: Bu baglamda ^ah^mada, Meslek Yiiksekokullarinm 
Di§ Ticaret Programlarmin miifredatlari ve program ^iktilari ile “Di§ Ticaret Sorumlusu” 
(Seviye 5) Ulusal Meslek Standardi ve Ulusal Yeterliligi kar^ila^tirihp analiz edilmekte; 
Mesleki Yiiksekogretimde Di§ Ticaret mezunlari “Di§ Ticaret Sorumlusu” olarak istihdama 
ne kadar hazir”dir sorusunun cevabi tarti^ilmaktadir. 

Veri ve Yontem: Qah^mada, nitel veri toplama tekniklerinden olan dokiiman ince- 
leme yoluyla MYK “Di§ Ticaret Sorumlusu” Ulusal Meslek Standardi ve Ulusal Yeterlilik 
dokiimanlan ile, en yiiksek iiniversiteye giri§ puanina sahip 10 devlet liniversitesinin Di§ 
Ticaret Program miifredatlari ve program ^iktilari kar^ila^tirmah olarak incelenmekte, 
betimsel ve kerik analizine tabi tutulmaktadir. 

Temel ya da ilk Sonu^lar: kah^manin sonunda, analiz edilen program ^iktilari, 
miifredatlar, meslek standardi ve mesleki yeterlilikleri sentezleyerek; di§ ticaret mezun- 
larini istihdama hazirlayan bir miifredat onerilecektir. 

Anahtar Kelimeler: Di§ Ticaret Sorumlusu (Seviye 5), Istihdam, Ulusal Meslek Stan¬ 
dardi, Ulusal Yeterlilik. 
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Abstract 

Topic Explanation: In the field of Foreign Trade, the National Occupational Stan¬ 
dard and National Qualification for “Foreign Trade Chief” profession (Level.5) has been 
issued by Vocational Qualifications Institution (VQI). The Standard prepared by Turkish 
Exporters Assembly and approved by Industry Committee of VQI. “Foreign Trade Chief” 
National Qualification prepared by Mersin Chamber of Commerce and Industry, reviewed 
by Industry Committee of VQI, approved and issued by the Board of VQI. The National 
Qccupational Standard determines basic knowledge and skills, basic tasks, operations 
and performance metrics for the “Foreign Trade Chief” should have. The National Qua¬ 
lification defines the candidates’qualities needed to succeed in the profession of “Foreign 
Trade Chief” and allows professional competence to be proved by a valid certificate. Those 
having these knowledge and skills, and proving competences and qualifications required 
by the profession will be able to be employed as a “Foreign Trade Chief”. 

Aim and Scope of the Study: In this context. The study analyzes the curriculum and 
program outputs of Foreign Trade Programs at Vocational Higher Schools and compares 
them to National Qccupational Standard and National Qualification of “Foreign Trade 
Chief” profession, and discusses the answer to the question of “How ready foreign trade 
graduates for employment as “Foreign Trade Chief” ? 

Data and Method: In the study the document review, one of the qualitative data gat¬ 
hering method, has been used. In this way National Qccupational Standard and Natio¬ 
nal Qualification documents of “Foreign Trade Chief” and curriculums and program out¬ 
puts of Foreign Trade Programs of 10 state universities with the highest entry score have 
been examined comparatively and subjected to the both descriptive and content analysis. 

Main or Preliminary Results: At the end of the study A curriculum which prepares 
Foreign Trade graduates for employment as a “Foreign Trade Chief” will be recommen¬ 
ded by synthesizing program outputs, curriculums, occupational standards and national 
qualifications. 

Keywords: Foreign Trade Chief (Level.5), Employment, National Qccupational Stan¬ 
dard, National Qualifications. 
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(^ali^manin Amaci ve Kapsam: Guniimuzde, kureselle^menin getirdigi 
ka^inilmaz ve sert rekabet ortami, ekonomik krizler, yeni mu^teri turlerinin ve 
ihtiya^larinin ortaya ^ikmasi, markalara uygulanan kamuoyu baskisi gibi nedenler, 
orgiitlerin ileti^im stratejilerine daha 90 k onem vermesini gerektirmektedir.2017 
yilinda gerqiekle^tirdigi ihracat ile hem rekor kiran, hem de Sakarya’mn Tiirkiye 
di^ ticaret siralamasmda ilk be^e girmesini saglayan Toyota’mn kalite felsefesi 
kadar kurumsal ileti^im stratejileri de incelenmeye degerdir. Di§ ticaret a^ismdan 
Sakarya’yi du^iiniince, ilk akla gelen marka Toyota’dir. Bu baglamda ^ali^mamn 
amaci, Toyota’mn kurumsal ileti^im stratejilerini ve faaliyetlerini inceleyerek, 
ileti^im bilimi i^igmda verileri analiz etmek ve iyi ornekleri ortaya koymaktir. 

Yontem: Bu qiali^mada, odak grup gorii^meleriyle saglanan veriler ile, Toyo¬ 
ta’mn remi web sites! ve basmda qiikan haber verileri kar^ila^tirmali olarak analiz 
edilecek, bulgular biitiinciil olarak, di? ticaret! ve kurumsal ileti^imi kapsayacak 
^ekilde, yorumlanacaktir. 

Anahtar Kelimeler: Ileti^im Stratejisi, Kurumsal Ileti^im, TOYOTA 
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Abstract 

Aim and Scope of the Study: Today, such reasons as inevitable and severe 
competition brought about by globalization, economic crises, the emergence of 
ney types of costumers and needs and the public pressure on the brands requires 
organizations to give more importance to their communication strategies. Toyota, 
with both the record-bereaking in export in 2017 and making Sakarya take place 
the the top five in the ranking of foreign trade, worths studying and examining its 
corporate communication strategies as well as its quality philosophy. In terms of 
foreign trade considering Sakarya, the brand that comes to mind first is Toyota. 
In this context, the aim of thestudy is to analyze the data, in the light of Com¬ 
munication Science, and put out good examples through investigating Toyota’s 
Corporate Communication strategies and activities. 

Method: In the sdtudy, data obtained by focus group interviews and the data 
gathered by Toyota’s web site and its news in the press will be analyzed compara¬ 
tively, and the findings will be interpreted as holistic covering both foreign trade 
and corporate communication. 

Keywords: Communication Strategy, Corporate Communication, TOYOTA. 
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Ozet 

Bildirinin Amaci ve Kapsam: Bulunduklari illerde di§ ticaret konusunda 
egitimler veren, uye kurulu^lara ihracat konulu yasa, te^vik ve yeni pazarlar 
konusunda dani^manlik yapan ve di^ ticarete ivme kazandiran ticaret ve sanayi 
odalari Tiirkiye Odalar ve Borsalar Birligi ( TOBB)’ a bagli faaliyet yiiriiten kar 
amaci giitmeyen kurulu^lardir. Ara^tirmanin yapildigi tarih itibariyle TOBB 
biinyesinde 81 il ve 160 il^ede 365 oda ve borsa bulunmaktadir (Ticaret Odalari, 
Sanayi Odalari, Ticaret ve Sanayi Odalari, Deniz Ticaret Odasi ve Ticaret Borsasi). 
2017 yilinda 100. Ya^ini kutlayan Sakarya Ticaret ve Sanayi Odasi ise ilk olarak 
Adapazari Ticaret ve Sanayi Odasi adiyla 1917 yilinda kurulmu^tur. 19 Temmuz 
2008 tarihinde de Sakarya Ticaret ve Sanayi Odasi adini almi^tir. (^ali^mamn 
amaci, iiyelerine di§ ticaret konusunda vizyon kazandiran ve ozellikle, egitim, 
yayin, fuar ve yurt di^i te^vikler konusunda liderlik yapan SATSO’nun Sakarya 
di§ ticaretine olan katkisim ortaya koymaktir. 

Yontem: Ornek olay incelemesi olarak tasarlanan ^ali^mada, Sakarya Ticaret 
ve Sanayi Odasi’nm 100 yillik faaliyetleri ve rapor, pazar ara^tirmasi vb. yaymlan, 
di^ ticaret a^isindan i^erik analizine tabi tutulacak, elde edilen bulgular tiimeva- 
rimci bir yakla^imla yorumlanacaktir. 

Anahtar Kelimeler: Ticaret ve Sanayi Odalari, Sakarya Ticaret ve Sanayi 
Odasi, Di^ Ticaret. 
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Abstract 

Aim and Scope of the Study: The chambers of commerce and industry which 
provide training their member organizations on foreign trade, consult them export 
related law, export promotions and new markets and give impetus to trade, carry 
out their activities as non-profit organizations within The Union of Chambers 
and Commodity Exchanges of Turkey. Today, there are 365 chambers and trade 
exchanges in 81 provinces and 160 districts in Turkey (as chambers of commerce, 
industry chambers, chambers of commerce and industry, maritime chamber of 
commerce and trade exchanges). Sakarya Chamber of Commerce and Industry 
celebrated its lOO.year in 2017, established as Adapazari Chamber of Commerce 
and Industry in 1917. It took its current name, as Sakarya Chamber of Commerce 
and Industry, dated in July 19, 2008. The aim of the study is to demonstrate the 
contribution of Sakarya Chamber of Commerce and Industry to Sakarya’s foreign 
trade giving vision to its members and leading them on foreign trade issues, fairs 
and export promotions, especially conducting training and publication activities 
to improve the export volume of Sakarya. 

Method: In the study, designed as a case study, the chamber’s 100-year ac¬ 
tivities, reports, market researches and similar publications will be subjected to 
content analysis in terms of foreign trade, and the findings obtained will be re¬ 
viewed and interpreted by an inductive approach. 

Keywords: Chambers Of Commerce And Industry, Sakarya Chamber Of 
Commerce And Industry, Foreign Trade. 
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Ozet 

1920’li yillarda temeli atilan klasik ayri^tirma yakla^imi, uzun yillar zaman 
serisi verilerinin ayri^tirilmasmda kullanilmi^ olup daha sonra gelen modern 
ayri^tirma metotlarma onculiik etmi^tir. Ayri^tirma yontemlerinin amaci miim- 
kiin oldugunca dogru bir ^ekilde seriye ait her bir bile^eni ortaya ^ikarmaktir 
(Makridakis ve Wheelwright, 1997: 107). (^ah^mada Tiirkiye’nin buyiime orani 
hakkmda ongorii elde edilmeye ^ah^ilmi^tir. Bu amag; dogrultusunda Tiirkiye’ye 
ait 1998-2017 donemlerini kapsayan GSYH verisi kullanilmi^ olup verilere Tiirkiye 
istatistik Kurumu’nun resmi internet sitesinden ula^ilmi^tir. Klasik ayri^tirma 
metodunun uygulandigi bu ^ah^mada toplamsal ayri^tirma yonteminden hareketle 
trend, mevsimsel ve tesadiifi bile^enler elde edilmi^tir. Sonrasmda ise trend bile^eni 
iizerinden uygun modellere ula^ilmaya ^ah^ilmi^tir. Trend modeline ko^turulan 
degi^ken veya degi^kenlerin anlamli oldugu modeller arasmdan Akaike Bilgi 
Kriter degeri daha dii^iik olani tercih edilmek suretiyle 2018 yihnm birinci ve 
ikinci ^eyrek donemlerine ait buyiime oranlari tahmin edilmi^tir. Analiz tahmin 
sonu(;lari Tiirkiye’nin birinci ve ikinci (;eyrekte sirasiyla %5,9 ve %5,5 oramnda 
biiyiiyecegini ongormektedir. 

Anahtar Kelimeler: Klasik Ayri^tirma Yontemi, Ongorii, GSYH, Biiyiime 
Oram 
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Abstract 

The classical decomposition approach, which was based on the 1920s, has been 
used for many years to decompose the time series data and has pioneered subsequent 
modern decomposition methods. The purpose of the decomposition methods is 
to expose each component of the series as accurately as possible (Makridakis and 
Wheelwright, 1997: 107). The study has attempted to obtain forecast values for 
Turkey’s growth rate. For this purpose, GDP data covering the period 1998-2017 
of Turkey has been used and the related data obtained from the Turkey Statistics 
Institution’s official website. In this study which applied classical decomposition 
method; trend, seasonal and random components were obtained by using addi¬ 
tive decomposition method. Then, it was tried to reach the appropriate models 
through the trend component. Growth rates for the first and second quarters of 
2018 were estimated by choosing the model among the significant ones and which 
has a lower Akaike Information Criterion value. According to forecast analysis, 
Turkey will grow in first and second quarter by 5.9% and 5.5%, respectively. 

Keywords: Classical Decomposition Method, Estimation, GDP, Growth Rate 
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Ozet 

Bu ^ali^mada faiz oranlarindaki degi^imin mevduat ve krediler uzerindeki etkisi 
Tiirkiye ozelinde degerlendirilmektedir. Bu ^er^evede Tiirkiye’de yatinmcilarm §ikayet 
ettigi konulardan biri olan kredi faiz oranlarmm yiiksekliginin nedeni incelenerek, fon 
talep edenlerin ifade ettigi gibi bankalarm yiiksek kar marji elde etme ^abasmdan mi 
kaynaklandigi sorusuna cevap aranmaktadir. Bankalarm esas fonksiyonu, finansal sis- 
temin fon toplayan en onemli kurumsal birimleri olarak, topladigi fonlari talep eden 
yatinmcilara ula^tirmaktir. Bankalar a^ismdan en biiyiik karlilik gostergelerinden birisini 
mevduat-kredi arasmdaki kazanci olu^turmaktadir. Finansal sistemin efektif bi^imde 
i^leyebilmesi i^in hem bankacilik sektorii hem de iiretici ve tiiketiciler a^ismdan maliyet- 
lerin minimize edilmesi gerekmektedir. Tiirkiye’de reel sektoriin en onemli sorunu fon 
temini olarak ifade edilebilir. Oz kaynaklari yeterli olmadigmdan yatinmlar a^ismdan 
sik olarak yabanci kaynaklara ba^vurulmaktadir. Qali^mamizda Tiirkiye Cumhuriyeti 
Merkez Bankasi, Bankacilik Diizenleme ve Denetleme Kurumu, Tiirkiye Bankalar Birligi 
ve Tiirkiye Istatistik Kurumu resmi sitelerinden aylik ve yillik bazda toplanan veriler 
yorumlanmaktadir. Elde edilen veriler degerlendiginde Tiirkiye’de bankalarm fonlanm 
ortalama olarak yillik yiizde 10 faizle ve 3 ay siireyle topladiklan ve bunlari 3 aylik peri- 
yotlarda yeniledikleri, buna ko^ut olarak kullandirdiklan fonlari yillik yiizde 15 faizle ve 
ortalama olarak 1 yil siireyle verdikleri goriilmektedir. Sonu^ olarak, mevduat yatirimla- 
rmm ortalama siiresinin, verilen kredilerin ortalama vadesinden ^ok daha dii^iik oldugu 
buna kar^ilik kredi faiz oranlarmm, mevduat faiz oranlarmdan daha yiiksek oldugu goze 
^arpmaktadir. Kredi faiz oranlarmm yiiksek olmasma ise maliyetli bankacilik yapismm 
sebep oldugu soylenebilir. Bankalarm maliyetli yapisma ornek olarak kamu kesimince 
zorunlu alman vergiler ve kesintiler ile birlikte bankalara mahsus disponibilite ve munzam 
kar^ilik yiikiimliilukleri sayilabilir. 

Anahtar Kelimeler: Faiz-Kredi lli^kisi, Faiz-Mevduat lli§kisi, Banka Maliyet Yapisi, 
Faiz Oranlari. 
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Abstract 

In this study, in particular of Turkey, it has been evaluated the effect of chan¬ 
ging interest rates on deposits and loans. In this context the reason of high credit 
interest rates that investors compain about will be analysed. Generally, people who 
demand fund explain that the matter causes of getting high profit margin request 
of banks. In this paper, it will be answered if it is true or not. One of the biggest 
indicator of the profit for the banks is the income between deposit and loan. For 
the efficiency of financial system, both banks producers and consumers need to 
minimize the cost. In Turkey the most important issue is the lack of funding of 
the real sector. Investors generally applies to foreign source because of the lack 
of capital. In this study, the datas which are obtained from TCMB(CentraI Bank 
of the Turkish Republic), BDDK(Banking Regulation and Supervision Agency), 
TUIK(Turkish Statistical Institute), TBB(The Banks Association of Turkey) were 
interpreted. When these datas are analysed, banks collect the funds with the 
interest rate of 10 percent annually on average and with the period of 3 months. 
Accordingly, they give these funds with the interest rate 15 percent annually 
and with the period of year. As a consequence, it can be seen that the average 
duration of the investment deposit is lower than the average maturity of loans 
but it is obvious that credit interest rates is higher than loan interest rates. It can 
be said that, the couse of high credit interest rates is about the costly structure of 
banks. Compulsory taxes, deductions and liquidity requirement, required reserve 
liability can be shown as an examples of the costly structure of banks. 

Keywords: Interest-Credit Relationship, Interest-Deposit Relationship, The 
Cost Structure of the Bank, Interest Rates. 
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Ozet 

Uluslararasi sistemdeki tiim iilkeler ig; ve di^ ticaretinin geli^imi i^in ^e^itli 
reformlar, diizenlemeler ger^ekle^tirmektedir. Tiirkiye de benzer reformlari tarihi 
boyunca ger^ekle^tirmek iUn ^e^itli adimlar atmi^tir. Bunlar zaman zaman ba^arili 
olurken bazen de ba^arisizlikla sonu^lanmi^tir. Kiiresel diinyada devletlerin ve 
di^ ticaretlerini geli^tirmek gittik^e zorla^mi^tir. Bunun en onemli nedeni ser- 
best piyasa ekonomisinin kontrol edilemezligidir. Oyle ki ABD tarafmdan ortaya 
konulan diizen, zaman i(;erisinde kendisine dahi tehdit olarak geri donmu^tiir. 
Uin’de yatirim yaparak fabrika kuran ABD’li ^irketler bu tehdidin ba^lica ak- 
torleri olmu^lardir. Tiirkiye’de de kontrol edilemez serbest piyasa ekonomisinin 
hasarlari yok denilemez. Ayni zamanda ig; ve di? ticaretin kiiresel uluslararasi 
sistemde birbirine siki bagli oldugunu soylemek miimkiindiir. Dolayisiyla her 
iilkede oldugu gibi Tiirkiye’de de di? ticaret ve ig; ticaretin geli^imi i^in reform 
politikalarma ihtiya^ oldugu onemli bir ger^ektir. Uali^mada Tiirkiye’nin i^ ve di§ 
ticaretini geli^tirerek ekonomisini rahatlatabilecek elzem ihtiya^ duydugu reform 
alanlarma yer verilerek bu alanlarda oneriler sunulmasi hedeflenmektedir. Bu 
alanlar; tarim, hayvancilik, bah^ecilik, teknoloji ve Ar-Ge, di^ ticaret ve lojistik, 
geri donii^iim endiistrisi, egitim ve ogretim olarak belirlenmi^tir. 

Anahtar Kelimeler: Tiirkiye’nin Reform IhtiyaUan, Tarim ve Hayvancilik, 
Teknoloji ve Ar-Ge, Bah^ecilik, Di^ Ticaret ve Lojistik, Geri Donii^iim Endiistrisi, 
Egitim ve Ogretim 
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Abstract 

All countries in the international system undertake various reforms and 
regimes for the development of domestic and foreign trade. Turkey has also taken 
steps to carry out similar reforms throughout its history. These steps sometimes 
succeed and sometimes fail.In the global world, it has become increasingly difficult 
to improve the internal and external trade of states.The most important reason for 
this is the uncontrollability of the free market economy. So much so that the order 
put forward by the USA has returned as a threat even to itself over time.The US 
companies that invested in China and established factories were the main actors 
of this threat.In Turkey, there is no damage of uncontrolled free market economy 
can not say. At the same time, it is possible to say that domestic and foreign trade 
is closely linked to each other in the global international system.Therefore, as 
in all countries where there is a need to reform policies for the development of 
foreign trade and domestic trade in Turkey it is an important fact.In the study, 
that can relieve the economy improving Turkey’s internal and external trade, it 
will be included in the essential areas of reform needed and it is aimed to offer 
suggestions in these areas.These areas are; agriculture, animal husbandry, hor¬ 
ticulture, technology and R&D, foreign trade and logistics, recycling industry, 
education and training. 

Keywords: Turkey’s Reform Needs, Agriculture And Animal Husbandry, 
Technology And R&D, Horticulture, Trade And Logistics, Recycling Industry, 
Education And Training 
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Jeostratejik a^idan olduk(;a onemli konuma sahip olan Tiirkiye, kurulu^undan 
itibaren ticaret potansiyeli yiiksek bir dike olmu^tur. Avrupa ve Asya arasinda 
yer alan ve Afrika’ya yakin olmasiyla bilinen Turkiye, ozellikle son donemde 
uluslararasi platformlarda di§ ticaret alaninda atilimlar gostermektedir. 

Turkiye’nin kurulu? yillannda Bati egilimli politikalar izlemesi nedeniyle 
dunyanin geri kalaniyla ili^kilerini askiya almasi soz konusu olmu^tur. Daha 
sora konjonktur geregi once kom^ulariyla ve Ortadogu’yla daha sonra da kuresel 
duzenin geregi olarak (;ok yonlu politikalar ile turn dunya dolayisiyla da Afrika ile 
ili^kilerini her alanda geli^tirmeye ba^lami^tir. Bu baglamda, ^ah^mada oncelikle 
Turkiye’nin Afrika ticaret politikalannin tarihsel geli^imine ve sonrasinda guncel 
durumuna yer verilerek butunluk saglanmasi hedeflenmektedir. Son olarak ise 
Turkiye’nin Afrika ile olan ticaret potansiyelinin nasil arttirilabilecegi konusu 
ele ahnarak ^e^itli oneriler geli^tirilecektir. 

Anahtar Kelimeler: Turkiye, Afrika, Ticaret Politikalan, Uluslararasi Ticaret, 
Uluslararasi Orgutler. 
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Abstract 

Turkey, who has very important geostrategic position, has had a high potential 
for trade since the establishment of the country. Turkey known that it is located 
between Europe and Asia and Africa, especially the recent breakthroughs in the 
field of foreign trade shows in the international arena. Western-oriented policies 
in Turkey’s anniversary has suspended its relations with the rest of the world 
for their monitoring. More and more, the conjuncture has begun to develop in 
every field, first with neighbors and with the Middle East, then with multifaceted 
policies as a global order and with the whole world and therefore with Africa. 
In this context, the study primarily aims to ensure integrity after giving place 
to the current situation and the historical development of Turkey’s Africa trade 
policy, inally suggestions on how to handle a variety of issues that may increase 
the potential for trade between Turkey and Africa will be developed. 

Keywords: Turkey, Africa, Trade Policy, international Trade, international 
Organizations. 
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